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ADMISSION TO TRADING OF SHARES  

ON EURONEXT ACCESS PARIS 

 

Euronext Access est un marché géré par Euronext. Les sociétés admises sur 

Euronext Access ne sont pas soumises aux mêmes règles que les sociétés du 

marché réglementé. Elles sont au contraire soumises à un corps de règles moins 

étendu adapté aux petites entreprises de croissance. Le risque lié à un 

investissement sur Euronext Access peut en conséquence être plus élevé que 

d’investir dans une société du marché réglementé. 

 

Euronext Access is a market operated by Euronext Paris. Companies on Euronext 

Access are not subject to the same rules as companies on a Regulated Market (a 

main market). Instead, they are subject to a less extensive set of rules and 

regulations adjusted to small growth companies. The risk in investing in a 

company on Euronext Access may therefore be higher than investing in a company 

on a Regulated Market. 

 

The present Information Document does not constitute a prospectus within the 

meaning of Regulation (EU) 2017/1129 of the European Parliament and of the 

Council of 14 June 2017 on the prospectus to be published when securities are 

offered to the public or admitted to trading on a regulated market, and repealing 

Directive 2003/71. 

 

  

https://hotelesbestprice.com/


Information Document HOTELES BESTPRICE, S.A. OCTOBER 6th, 2022 

 

 

2 

 
 
 

Le présent Document d’Information ne constitue pas un prospectus au sens du 

règlement européen (UE) 2017/1129 du Parlement européen et du Conseil du 14 

juin 2017 concernant le prospectus à publier en cas d'offre au public de valeurs 

mobilières ou en vue de l'admission de valeurs mobilières à la négociation sur un 

marché réglementé. 

 

Ce document peut également être consulté sur le site internet Hoteles Bestprice, 

S.A. (https://hotelesbestprice.com/) / Copy of this Information Document is 

available free of charge at website Hoteles Bestprice, S.A. 

(https://hotelesbestprice.com/).  

 

L’opération proposée ne nécessite pas de visa de l’Autorité des Marchés Financiers 

(AMF). Ce document n’a donc pas été visé par l’AMF. / The proposed transaction 

does not require a visa from the Autorité des Marchés Financiers (AMF). This 

document was therefore not endorsed by the AMF. 

 

 
Listing Sponsor 
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1 GENERAL DESCRIPTION OF HOTELES BESTPRICE, S.A. 

 

HOTELES BESTPRICE, S.A. has been constituted by deed authorized by the 

Notary Public of Barcelona, Mr. Salvador Farres Reig, on July 5, 2013, with 

number 1571 protocol.  

 

They are a new hotel chain that breaks into the market of hotel restoration 

with an innovative, unique, exclusive and very attractive concept for all 

guests in terms of value for money and for the investment community for 

the high rates of return obtained. The chain has four operating hotel 

establishments in Barcelona (2), Madrid and Girona capital (Spain). 

 

 

1.1 Company name, address and registration  

 

HOTELES BESTPRICE, S.A. (the Company) was incorporated in Barcelona 

on July 5, 2013, under the name HOTELES DIAGONAL MAR SUITES, S.L. 

and changed his company name by the current one, by means of writing 

authorized by the Notary of Barcelona, Mrs. Adela Garcia Arana, 

November 11, 2013, 1974 protocol. By a general meeting resolution of 

November 19 2021, the Company was converted into a stock company 

(sociedad anónima). 

 

The Company's registered office is located at Avenida Diagonal, 70, 

Barcelona (Spain). 

 

The Company is registered with the commercial registry of Barcelona at 

volume 43,840, sheet B-439,892, page 89, with tax identification number A- 

66081035 and legal entity identifier number A-66081035. 

 

  



Information Document HOTELES BESTPRICE, S.A. OCTOBER 6th, 2022 

 

 

8 

 
 
 

1.2 Company purpose 

 
The Company's corporate purpose is as follows (Article 2 of the bylaws): 

 

“Article 2. CORPORATE PURPOSE. The Company's purpose is: 

l. Managing and operating hotels, tourist accommodations and establishments, 

tourist flats and restaurant and catering services. 

 

2. Holding shares in the capital of other entities having the same corporate purpose 

as described in the preceding item. 

 

3. Developing, acquiring, building, renovating, and refurbishing buildings, 

industrial buildings, flats, apartments, and commercial premises for use as hotel 

establishments. 

4. Staging events for third parties and making its facilities available for training 

and cultural use for courses, seminars, meetings, and corporate events of other 

companies. 

 

The scope of its activities is Spain and third countries anywhere in the world. 

 

CNAE [Spanish National Economic Activity Classification]: 5510 

 

Any activities that, under of specific legislation, are exclusively attributed to 

specific persons or entities or that need to meet requirements that the company does 

not meet are excluded from the corporate purpose. 

 

Where the law requires any professional qualifications, licenses, or registration on 

special registries to undertake certain transactions, those transactions may be 

performed only by a person who has the requisite professional qualifications and 

not until those requirements have been satisfied. 

 

Where any of the activities making up the corporate purpose fall within the scope of 

professional activities because they are activities that require an official diploma and 

are subject to membership in an official professional association, the company will 

be understood, as far as those activities are concerned, to act in the capacity of broker 

or intermediary, and the Spanish Professional Services Companies Act [Ley 2/2007, 

de 15 de marzo, de sociedades profesionales] will not apply. 
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The activities making up the corporate purpose may be carried on by the Company 

indirectly, in whole or in part, by awning shares or interests in companies having 

the same or a similar corporate purpose or in partnership with third parties.” 

 

1.3 Duration 

 

The Company duration is set out in Article 4 of its bylaws. 

 

“Article 4. Term. The Company ls incorporated indefinitely. It will start doing 

business on the date of execution of the Deed of Incorporation” 

 

1.4 Fiscal Year 

 

The Company financial year is set out in Article 24 of its bylaws. 

 

“The fiscal year will begin on January 1 and will end on December 31 of each year, 

except the initial one that will begin on the day of the granting of the founding deed. 

As far as the annual accounts are concerned, it will be provided by law.” 

 

1.5 Dividends 

 

The potential dividends are incorporated in the article 25 of the bylaws as 

follow: 

 

“Article 25. DISTRIBUTION OF PROFITS. Dividends will be distributed to the 

ordinary shares in proportion to the paid-up share capital.” 

 

The Company aims to remunerate its shareholders starting in 2024. Each 

year the general shareholders' meeting will decide the distribution of 

dividends in line with the Company's strategic plan. 
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1.6 Administrative, management and controlling bodies 

1.6.1 Board of directors 

 

The board of directors’ composition is defined in the bylaws as follow: 

 

Article 16. The Company will be managed by a Board of Directors, composed of the 

number of members stipulated by the General Meeting, to be no fewer than three 

and no more than six. 

Persons who are barred, insolvent, or undischarged bankrupts, minors, 

incompetents, convicted persons whose sentences bar them from holding public 

office, persons convicted of serious violations of the law or corporate regulations, 

and persons who, by reason of their position, may not engage in doing business may 

not serve as directors. Civil servants whose duties are related to the Company's 

activities and other cases referred to in the national and regional laws dealing with 

ineligibility may likewise not serve as directors. 

 

Article 17. The General Meeting will appoint the individuals or legal persons to 

serve on the Board in the terms prescribed by law. If it sees fit, it may also appoint 

one or more alternate directors and in that case will specify the order in which they 

are to fill any Board vacancies that arise. The position of director may be resigned 

or revoked. Directors may be reappointed. 

The term of office of Board members will be SIX YEARS, and directors may be 

reappointed indefinitely. The General Meeting may remove directors at any time, 

even if this has not been included as an item on the Agenda. In the event of one or 

more vacancies on the Board, the 

Board itself, in the absence of alternate directors, may, if it sees fit, fill any Board 

vacancies that arise for the rest of the terms remaining until the next General 

Meeting. 

 

Article 18. Directors will be remunerated for performing the duties of their 

positions with remuneration consisting of a fixed annual allocation and per diem 

allowances, both amounts to be set by the General Meeting as totals for all directors 

for each year. Those amounts will remain invariable unless a change is approved. 

Unless the General Meeting decides otherwise, director remuneration for the 

performance of their duties will be distributed by Board decision, in all cases taking 

into account the functions and duties assigned to each director. When a director is 

appointed to be CEO or is assigned executive duties under another job title, that 

director must sign a contract with the Company. That contract must be approved 

by the Board as provided by section 249(3) Corporate Enterprises Act, setting out 
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all grounds on which the director may be remunerated for performing executive 

duties in accordance with section 249(4) Corporate Enterprises Act. 

 

Article 19. If it considers doing so to be appropriate with its functioning in mind, 

the Board may, after making a report to the General Meeting, approve regulations 

setting out the Board's internal rules of operation in accordance with the law and 

these Articles of Association. Those regulations must contain measures specifically 

aimed at ensuring proper management of the Company. 

 

Article 20. The Board and its members will communicate among themselves by 

private mail in respect of all their relations with the Company, in particular for the 

purposes envisaged in these Articles of Association. 

 

Article 21. The Board may appoint from among its members a Chair, if it wishes a 

Deputy Chair, and a Secretary (who may be a non-director secretary), unless those 

appointments have already been made by the General Meeting. An Executive 

Committee and one or more CEOs may also be appointed from among the Board 

members with the powers decided in each case, except for those powers that may not 

be delegated by law. 

 

Article 22. The Board will meet at least once a quarter, whenever called by the 

Chair, at its own initiative, or at the initiative of one-third of the Directors. 

Meetings will be convened by written notice sent to the email address that every 

director agrees to maintain for this purpose three days before the meeting. At the 

request of the Chair, the Board may meet at multiple venues linked by systems that 

enable the participants to be recognized and identified, to be in continuous mutual 

communication in real time, and to take part and vote, irrespective of their location. 

The venue for holding the Board meeting in those cases will be unitary and must be 

stated on the notice of meeting. The same rule will apply for mandatory or voluntary 

committees set up by the Board. Board meetings will be quorate when all of its 

members are present or represented and decide to hold a Board meeting. For Board 

meetings to be quorate, more than half of the Board members must be in attendance 

in person or by proxy. 

Directors may be represented at Board meetings by another director by sending a 

written proxy to the Chair. Proxies must be issued specially for each meeting. The 

Chair will lead the debate, recognize Directors who ask to speak, and after the Board 

has deliberated on a matter, put it to a vote. Resolutions will be passed by an 

absolute majority of the Directors present. In the event of a tie, the Chair will cast 

the deciding vote. Delegating powers or choosing the persons to whom they are to 

be delegated will require the votes in favour of two-thirds of the Board members. 
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The resolutions passed by the General Meeting will be placed on record in a public 

instrument by the person authorized to issue certifications of those resolutions. 

They may also be placed on public record by any currently serving member of the 

management body whose appointment has been registered at the Commercial 

Registry and who has been expressly authorized for that purpose in the Company's 

formation documents or at the meeting at which the resolutions were passed. 

 

Article 23. The Board will manage, represent, direct, and administer the Company 

and manage its assets, except for the powers reserved for the General Meeting by 

law. It may therefore conclude all manner of transactions and contracts of every 

nature, and these will be binding on the Company. For clarity, the powers of the 

management body will include, though will not be limited to: 1. Bearing supreme 

executive responsibility over all matters of interest to the Company. 2. 

Implementing resolutions passed by the other corporate bodies. 3. Signing on behalf 

of the Company, representing the Company in and out of court, before any national 

or foreign, public or private, individual or legal person, even in implementing 

shareholder resolutions. 4. Appointing the Company's executive, technical, 

administrative, and subordinate personnel, with their remuneration and other 

conditions of employment, removing or dismissing them, and, more generally, 

exercising the broadest powers in the employment or business realm. 5. Concluding 

all manner of both civil and commercial transactions and contracts, in particular, 

acquiring, holding, managing, disposing of, transferring, and encumbering all 

manner of personal and real, tangible and intangible property; this will include 

assignments, mortgages, and pledges, and, more generally, any act or contract 

regarded as necessary or appropriate to accomplish the corporate purpose. 6. 

Making and collecting all manner of payments on behalf of the Company, keeping 

the Company's books and accounts, and taking charge of all the Company's 

economic and financial management and investments of all kinds. 7. Concluding, 

all manner of banking, economic, and financial transactions on behalf of the 

Company, without limitation, including with entities for which express 

authorization to contract is required under the Articles of Association, in 

particular, making deposits on any terms for any length of time, opening current 

accounts, both sight and time deposit accounts, disposing of the account balances, 

applying for and taking out loans, with or without collateral, on any terms for any 

length of time, both in Spain and abroad, issuing guarantees, including for third-

party debts, and cancelling them in due course, and issuing, drawing, discounting, 

endorsing, transferring, accepting, negotiating, and collecting bills of exchange, 

cheques, and other negotiable instruments. 8. Drawing up the annual balance sheet 

and inventory, income statement, proposed distribution of profits, and management 

report for discussion and if appropriate approval by the General Meeting. 
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9. Executing all manner of procedural acts before all manner of courts on behalf of 

the Company, both as claimant and defendant, filing and discontinuing claims, 

defences, and counterclaims, acquiescing, proposing and submitting evidence, 

giving testimony and answering interrogatories, and instituting all manner of 

appeals, and appointing lawyers, court representatives, and other practitioners 

whose involvement is necessary or advisable to defend the company's interests. 

10. Settling and appointing arbitrators and amiable compositors as provided in the 

laws in force at the time the appointment is made. 

11. Executing general or special powers in favor of any national or foreign 

individual or legal person for them to exercise the powers of the directors, except 

those powers that may not be delegated by law. 

 12. Taking part in all manner of tenders and auctions at the national, provincial, 

municipal, or regional level with national or foreign, public or private entities, 

making all manner of offers, proposals, or propositions, depositing provisional or 

final bonds as may be required, making bids and counteroffers, making deposits as 

appropriate, making all manner of provisions, withdrawing deposits, or making and 

collecting payments, even with the Ministry of Finance's General Depository Fund 

[Caja General de Depósitos del Ministerio de Hacienda] or similar government 

bodies. 

13.Taking stakes, as a shareholder, in other companies or legal entities whose 

corporate purpose is similar to the Company's in accordance with law, either on 

incorporation or subsequently. 

14. Taking all requisite steps on behalf of the principal to obtain the Spanish 

National Mint's Digital Certificate for Legal Entities [Certificado Electrónico para 

Personas Jurídicas] for tax purposes and any other technical or documentary 

component the Company may need to be able to submit all manner of tax returns 

and social security filings electronically. The legal representative may take all steps 

necessary or appropriate to ensure that the Company obtains the above Certificate, 

including, without limitation, representing the principal, submitting all manner of 

documents, making statements, taking receipt of notices, executing all manner of 

documents, and appearing before Notaries or administrative or judicial bodies. 

In addition, the legal representative may submit to the various competent tax and 

social security authorities any statements prescribed by law by electronic means 

using an electronic signature or any functionally similar means, using official 

forms, or using any other procedure.” 
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1.6.2 Composition of the board of directors 

 

The Company board of directors’ composition was set in its meeting held 

on December 19, 2021, as follows: 

 

1.- President and solidarity CEO:  

Mr. Óscar Sánchez Rodríguez. 
 

2.- Secretary and solidarity CEO:  

Mr. Juanan Sánchez Rodríguez. 
 

3.- Member of de board of directors:  

Mr. Guillermo Sánchez Rodríguez. 

 

As they are also the core of the management, their profiles are included in 

the next section. 

 

1.6.3 Directors’ and Management Team 

 

The Management Team is made up of three directors: 

 

Óscar Sánchez Rodríguez 

 

With a degree in Economics from the University of La Verne, California, 

and a Master MBA from ESADE, he completed his studies with a 

Management Program at IESE and advanced studies at Harvard Business 

School with a Program for executive development in the face of changes 

and challenges in the media industry of the third millennium. Triathlete. 

 

As a professional, he is the founder of Tech Sales, a leading company in 

providing the Press Office to startups. It is also the first company that 

promotes the promotion and media launch of apps and technological 

projects. He is also the founder and President of the Escuela 

Emprendedores Association, a non-profit entity whose objectives are to 

PROMOTE entrepreneurship in schools. Today more than 150 schools have 

taken the Be an Entrepreneur Program. 
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He was General Director of LYCOS BERTELSMANN during the years of 

the origin of the so-called New Economy (1999-2003) and one of the 

architects of the Internet business development in Spain during the last 

years.  

Since 2003 he is an entrepreneur.  

 

Juanan Sánchez Rodríguez  
 

Graduated from the University of Wolverhampton and MBA from the 

University of Dundee in Scotland, he is the founder of Guíadenovios.com, an 

Internet portal dedicated to celebrating weddings over the Internet. 

 

He is also co-founder of Topcolonies, the first camp in English in Spain and 

promoter of the Asociación Escuela Emprendedores. Juanan Sánchez has 

worked for companies such as Winterthur, Credit Suisse, Anuntis, Sitel, and 

in all of them he has held management positions as Business Director and/or 

Commercial Director. 

 

Guillermo Sánchez Rodríguez  

      

Director of Operations of BESTPRICE Hotels. Guillermo has spent his entire 

life in the technological field. He is responsible for the day-to-day operations 

of BESTPRICE Hotels and a fundamental piece in the design of the Customer 

Service operating model from the administrative processes and the reception 

of each hotel establishment.  

 

He is also the author of the quality standards and procedures to be followed 

in all stages of the client's stay in each hotel. Finally, he is part of the 

BESTPRICE Hotels staff selection committee and the architect of numerous 

internal projects that seek excellence in guest service and job development for 

the members of the BESTPRICE Hotels team. He was part of the team that 

promoted the Xerox business in Spain. 

 

The team 

 

BESTPRICE's current workforce is 35 workers, all of them with a fixed 

indefinite contract. There are also 5 people with short-term contracts. 
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Each new employee who joins the organization receives a training plan based 

on leadership and skills development. It is an internal program for new 

employees only, taught by management, which therefore does not have an 

explicit additional cost. Its content is focused on transmitting the culture, 

values and operating engines of the Company. 

 

Accelerated growth in the number of employees is expected as new hotel 

establishments open. The estimate is to hire between 10 and 12 people on 

average for each new hotel in the chain. 

 

BESTPRICE attaches great importance to its social dimension, in relation to job 

creation and contribution to the local circular economy, through the hiring of 

local suppliers during the life of the hotel, and in the start-up of each new 

establishment.  
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1.6.4 Assessment of the board of directors related to bankruptcy, 

liquidation, and/or fraud related convictions 

 

The board of directors further declares that they have not been subject to 

fraud or bankruptcy convictions in the past, neither are there any on-going 

procedures in this regard in which any person in the management and/or 

board of the issuer has been involved. 

2 HISTORY AND KEY FIGURES 

2.1 History of the Company 

 

The Company was incorporated on July 5, 2013, and the start of activity 

occurred on January 1, 2014.  

 

Initially it was incorporated under the name of Hotel Diagonal Mar Suites 

S.L. but on November 11, 2013, the Company name was changed to 

HOTELES BESTPRICE S.L. 

 

The chain has four operating hotel establishments: 

 

- 2 in Barcelona  

- 1 in Madrid and  

- 1 in Girona  

 

In 2014 the first hotel was opened in Barcelona, and it was named the 

BESTPRICE Diagonal Hotel.  

In 2016 the BESTPRICE Gracia in Barcelona was added.  

In 2020 the Hotel BESTPRICE Madrid Alcalá and in 2021 the Hotel 

BESTPRICE Girona. These are 1-star or low-cost hotels. 

 

They offer a modern design of their facilities and an agile and personalized 

service from the highly qualified reception team. And always trying to 

ensure that the experience in terms of value for money for customers is very 

satisfactory. 
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All rooms are equipped with deluxe beds, air conditioning and heating, flat-

screen TV with satellite channels, free Wi-Fi, parquet flooring and a fully 

equipped private bathroom. 

2.2 Selected financial data 

 

The Company’s key figures are presented below: 

 

 
 

Revenues 

At revenues level, the Company evolution reflects as all the sector the 

tremendous impact that the Covid 19 created for the international and 

national tourism and the Company activity in 2020, when the revenues 

were barely the 25% of those in 2019.  

 

Even though, the 2021 evolution (+397,36%) clearly reflects figures that 

improve the pre-pandemic ones and that give light on the acceptance of the 

demand profile and the BESTPRICE offer of value. 

 

Supplies 

As the Company strategy focuses the client experience on the comfort of the 

rooms, sacrificing other services and spaces, it implies that the supplies 
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consumption is extremely content and does not impact significantly on the 

results (below 75 thousand euros in 2021). 

 

Other operating income 

It has experimented a high increase in the 2021 till reaching above 198 

thousand of euros, mostly from the distribute and broker services other 

than mere accommodation to customers. 

 

Personnel expenses 

One of the principal costs of the Company, reached 634 thousand euros in 

2021, a 109% higher than 2020 as per the Covid impact in the sector in such 

year. 

 

Other operating expenses 

Regarding the outsourcing of services that the Company makes as a main 

strategy, in order to control the personnel cost and structural potential 

indemnities from potential restructuring needs as the ones required by the 

Covid crisis in 2020. 

 

Amortizations 

Amortizations no 2020 have increased till almost triple 2020 because of the 

property bought in 2020. 

 

Results from operations 

It is relevant to notice that the other operating incomes are clearly 

contributing since 2021 to the operating results. The personnel and other 

operating expenses are increasing less than the income, contributing to a 

high recovery in the positive operations results. 

 

Financial costs 

In 2021 reached 60 thousand euros, more than 125% the ones in 2020, for the 

new debt service derived from the loans incurred by the Company, either 

to face the property mortgage and the short-term working capital. 

 

Net result 

The 224 thousand euros result of the 2021 exercise shows the clear recovery 

form the Covid pandemic situation consequences that impacted so severely 

in the -476 thousand euros in the previous 2020 exercise. 
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The main assets (above 90% of the balance) correspond to the real estate 

property and equipment, representing 4,9 million euros after amortization 

in 2021.  

 

The rest of the asset is mainly explained by the strong cash position of the 

Company at the end of 2021 as consequence of the good recovery of the 

business after Covid impact in 2020 figures, as it was explained earlier. 

 

Also, in the liabilities the main ones are those related to the bank financing 

of such assets. More detailed financial information of the Company is 

provided in section 7 of this Information Document.  

ASSETS 2021 Var. 21/20 2020 Var. 20/19 2019

NON-CURRENT ASSETS 5.005.209 -3,78% 5.201.760 84,16% 2.824.652

I. Intangible assets 796 - 50,89% 1.621 201,86% 537

II. Property, plant and equipment 4.942.433 - 3,99% 5.148.031 85,67% 2.772.658

V. Non-current investments 61.980 18,94% 52.109 1,27% 51.457

CURRENT ASSETS 450.706 98,35% 227.226 249,61% 64.995

I.  Inventories 7.258 12,49% 6.452 0,00% 6.452

II. Trade and other receivables 1.975 - 97,45% 77.396 2479,87% 3.000

3. Other receivables 1.975 - 97,45% 77.396 2479,87% 3.000

VI. Cash and cash equivalents 441.473 207,91% 143.377 158,14% 55.542

TOTAL ASSETS 5.455.915 0,50% 5.428.986 87,88% 2.889.646

EQUITY AND LIABILITIES 2021 Var. 21/20 2020 Var. 20/19 2019

A) EQUITY 347.877 64,97% 210.878 13,04% 186.557

A-1) Own funds 347.877 64,97% 210.878 13,04% 186.557

I. Capital 153.000 0,00% 153.000 0,00% 153.000

III. Reserves 33.557 0,00% 33.557 43,30% 23.417

1. Capital reserves 1.437 0,00% 1.437 65,94% 866

2. Other reserves 32.120 0,00% 32.120 42,43% 22.551

V. Retained earnings (losses) - 476.480 - - - -

VI. Other owner/shareholders' contributions 413.777 -17,38% 500.801 #¡VALOR! -

VII. Profit/ (loss) for the year 224.023 -147,02% - 476.480 -4799,01% 10.140

B) NON-CURRENT LIABILILITIES 4.401.426 -1,37% 4.462.742 121,21% 2.017.430

II. Non-current payables 3.491.426 0,12% 3.487.372 280,12% 917.430

1. Bank borrowings 3.491.426 0,12% 3.487.372 360,27% 757.684

3.  Other non-current payables - - - - 159746

III. Non-current payables to group

companies and associates

910.000 -6,70% 975.370 -11,33% 1.100.000

C) CURRENT LIABILITIES 706.613 -6,45% 755.366 10,17% 685.659

I. Current provisions 200.000 - - - -

II. Current payables - - 66.116 - -

1. Bank borrowings - - 66.116 - -

IV.  Trade and other payables 506.613 -26,50% 689.250 0,52% 685.659

1.  Trade payables 433.140 -35,83% 674.936 4,59% 645.294

2.  Other payables 73.473 413,29% 14.314 -64,54% 40.366

TOTAL EQUITY AND LIABILITIES 5.455.915 0,50% 5.428.986 87,88% 2.889.646
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The main long-term liabilities of the Company are integrated by the 

following bank debts: 

 

- 2,85 million euros corresponding to a mortgage on the Madrid hotel 

from the Spanish entity Caixabank. 

 

- 0,5 million euros corresponding to a loan from Caixabank, backed with 

ICO1 guarantee. 

 
- 0,14 million euros corresponding to a loan from Caixabank, also backed 

with ICO guarantee. 

 

The short-term liabilities are all commercial ones from suppliers though, as 

indicate in the 2021 memory of the Company, the payment period does not 

exceed the 60 days. 

  

 
1 ICO is the Spanish Official Credit public institution that in 2020 issued several financial 
and collateral lines, either directly or through financial entities, to support the strong effect 
of the Covid pandemic crisis on several sectors, including tourism related ones, has hotels. 
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3 COMPANY ACTIVITY 

3.1 Summary of the business 

 

BESTPRICE is dedicated to hotel restoration, offering a unique and 

innovative guest service in its concept. 

 

Accommodation is offered in a modern and avant-garde hotel, comfortable 

and welcoming. The Company wants the guest's stay to be special, and for 

this it offers personalized information so that they can enjoy the city to the 

fullest. The objective of the company is to prioritize the rest of the clients, 

offering very comfortable rooms and beds, even if it means sacrificing other 

services or complementary spaces in each hotel. 

 

All rooms have their own bathroom and cleanliness is among the highest 

ratings of the hotel and higher than those of 4-star hotels. 

 

The hotels are located in the most important cities of Catalonia and Spain 

(currently Barcelona, Girona and Madrid), and within these they are located 

in places with easy connection to the metro and bus stops. 

 

Each hotel also has agreements with nearby establishments supporting the 

local economy and the environment where they are located. In this way, 

any type of service that guests may need can be offered.  

 

The most common is the restoration with which BESTPRICE offers all its 

clients the breakfast service when it comes to reserving their stay at the 

hotel. 

 

3.2 Company investments data 

 

Hoteles BESTPRICE has accomplished important milestones in the 

investment area, as it has its own building in the case of Madrid, 

inaugurated in 2020. The Company has invested in its four first hotels and 

prove the concept in different cities in Spain. It is ready to start new 

investments and expand the hotel chain across the country. 
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Since the opening of its first hotel, Hoteles BESTPRICE has invested more 

than 5 million euros in its 4 operative hotels, as reflected in the balance 

sheet. It includes the purchase of a land for the Hotel BESTPRICE ALCALÁ. 

 

The capital expenditure for the Company is a strategic tool to keep the 

hotels like new and as a result, the scoring of its hotels is similar to 4- and 

5-star hotels. It is achieved by the management skills regarding decoration 

and lifestyle. 

 

In 2022, the Company is investing around 50,000€ monthly in the starting 

phase of its pipeline for new Hotels, in the framework of the strategy 

detailed in next section 3.3. 

 

3.3 Past and future investments 

 

By going public, Hoteles BESTPRICE wants to expand its business and 

therefore its investments. With new outstanding shares by new operations 

of capital increase, the Company is planning to grow and increase more 

than double its actual portfolio by adding new hotels and rooms to its 

business. 

Also, the Company is able to add by itself a new hotel annually with own 

funds by generating its cash flow from the existing 4 operational hotels. 

And the more it grows, the newer hotels can be added to the portfolio. 

The Company would like to be present in major cities across Spain. 

 

Calendar for new Hotels 

 

The new openings will depend on the new funds coming from equity 

operations and capital increase to be faced by the Company. The Company 

welcomes the new shareholders that will contribute to the growth of the 

Company to its next level. 
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The cities where Hoteles BESTPRICE will allocate its new hotels are: 

Bilbao, Madrid, Valencia, Sevilla and Málaga. 

 
 

It is important to visualize the great start of 2022 as a Company and after 

going back to normal operation (from February, after 6th wave of Covid): 
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As part of the investment’s strategy, BESTPRICE is able to promote and 

achieve high return on investment regarding the construction of new 

rooms. BESTPRICE is able to build or reform and create new hotels rooms 

at a very low cost compared to the ones in the construction market. If the 

normal construction cost for a hotel room (under 3 or less star category) is 

within the range between 100.000 € and 150.000 €, BESTPRICE is able to 

promote new rooms for as less as 30.000 € per room. Due to higher global 

constructions costs, this figure will probably increase for new hotel projects 

although it will affect everyone. 

 

This is very relevant to investors due to the great value they achieve (ROE-

return on equity) when the hotel is finally open, and the valuation of the 

hotel asset increases heavily: 

 

INVESTMENTS # rooms 
Cost per 

Room 

MARKET 
VALUATION 

per room 

Hotel BESTPRICE Madrid Alcalá 50 37.000 € 160.000 € 

Hotel BESTPRICE Diagonal 32 25.000 € 175.000 € 

Hotel BESTPRICE Gracia 24 35.417 € 175.000 € 

Hotel BESTPRICE Girona 51 36.275 € 98.039 € 
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Past Achievements 

 

The Company Hoteles BESTPRICE has accomplished important milestones 

since its foundation. The occupancy rate has been always above 92% except 

during pandemic times. More specifically, in 2020, from March to June, the 

hotels were closed, progressively returning to normal, reaching an 

occupancy rate of 60% that same year. In 2021, depending on the location 

of the hotel, the rate remained between 70-90%. 

 

And RevPar (Revenue Per Available Room) has been escalating every year 

as a result of the important management and strategy performance. The 

lack of rooms available has been constant in its daily operations and new 

Hotels can easily fit in its portfolio. 

 

In 2020, Hoteles BESTPRICE opens its first Hotel outside the city of 

Barcelona, located in Madrid. The new Hotel in the capital of Spain, the 

hotel BESTPRICE Alcala, has gone through a challenging time since it 

opened its doors in the middle of Covid -19. However, the results are in line 

of the planned business plan and occupancy rate is within the 85%-90%. The 

ADR (Average DailyRate) is still low due to limitation of mobility and 

restrictions and home working hybrid models of companies. 

 

MARKETING achievements 

 

Another key factor of Hoteles BESTPRICE is the amazing scoring results for 

each of its hotels which reflect the great performance and customer 

satisfaction. The higher is the score, the more reservations, and future 

revenues for the hotel. 

All of them are at the same level or even above 5-star hotels. The score 

results at the main OTA (Online Travel agencies) named BOOKING.com 

are in all the Company hotels above 8,5 rates over 10. 

 

MAIN RECENT ACHIEVEMENTS FOR HOTELES BESTPRICE  

 

• Record high for a room in Barcelona: 400€ for a double room  

• Occupancy record high in Madrid: April 2022: 98,06% 

• RevPar record high for Hoteles BESTPRICE in June 2019 at 105,70€ 
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• RevPar in May 2022: BESTPRICE Diagonal 93€ and BESTPRICE Gracia 

94€ 

• Bank Debt to EBITDA (earnings before interest, taxes, depreciation and 

amortization) ratio: 3,49 in May 2022 (estimated in December 2022 to be 

less than 2) 
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3.4 Business model 

 

The Company's business model is based on a fourfold strategy: 

 

- Selection of good locations in the main Spanish cities. 

Locations are sought that are eligible in terms of rent (when the property is 

for rent) or purchase (when the property is owned), and in terms of 

accessibility and transportation. In this way, it is possible to contain costs 

appropriately to the Company's pricing strategy, while at the same time 

allowing customers to be offered a plus in terms of proximity services, 

which are thus within their reach. 

  

- Competitive prices. 

The group's strategy, as its name shows, revolves around price 

containment. The rates of the competitors and of the establishments located 

near those that the chain manages are constantly monitored, in order to 

always be able to offer the most competitive prices possible. 

 

- Focus on the good perception of the service by customers. 

The personalized treatment compensates for the low number of human 

resources in each hotel and its consequent cost savings. This emanates from 

the commercial experience of its founders and management team and 

allows the level of user loyalty to materialize in their increasing repeat 

purchase each time. 

 

- Maximum care of style and decoration. 

All the hotels in the chain have their own differentiated style, which is thus 

recognized by their customers, contributing to their feeling of enjoying 

quality attributes in an establishment that is allowing them, at the same 

time, access to competitive rates for their stay. 
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The five years sales and EBITDA forecasts of the Company are reflected 

bellow: 

 

 
 

This evolution shows a hypothesis of a linear annual increase of 10% in 

income. It is a prudent hypothesis, since the mere rate revision resulting 

from the evolution of prices derived from inflation, the recovery of activity 

and the progressive positioning of the Bestprice brand, would explain this 

growth in comparable rooms, without the need to appeal to the potential 

Company growth. 

 

In addition, these forecasts pretend to be prudent also from the point of 

view of costs, since they are not anticipating the economies of scale that the 

growth of the hotel chain may entail. 

 

The Company's management expects EBITDA to exceed two million euros 

in five years. 

 

3.5 Company´s functional organization 

 

Bestprice is managed internally through the board of directors.  

 

Mr. Óscar Sánchez Rodríguez is President of the board and solidarity CEO 

(Chief Executive Officer), Mr Juanan Sánchez Rodríguez is the Company 

Secretary and of the board and solidarity CEO and Mr. Guillermo Sánchez 

Rodríguez is a member the board of directors. 

  

Óscar Sánchez Rodríguez is responsible of: 

-  General Management 

- Financial Management 

- Marketing Support 

- Human Resources Department 

 

Juanan Sánchez Rodríguez is responsible of: 

Y1 Y2 Y3 Y4 Y5

Revenues 3.644.241 4.008.665 4.409.532 4.850.485 5.335.534

Costs  2.252.144 2.477.359 2.725.094 2.997.604 3.297.364

EBITDA 1.392.097 1.531.307 1.684.438 1.852.881 2.038.170

Forecasts (€)
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- General Management 

- Commercial and Marketing Management 

- Responsible for the pricing policy 

- Hotel operations & Supplier management 

 

Guillermo Sánchez Rodríguez is in the daily work of the hotel 

organization.  
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3.6 Investment strategy and competitive advantages 

3.6.1 General information for all hotels and competitive advantages 

 

BESTPRICE Hotels are urban and modern hotels with a one-star category, 

which offer the highest quality at the lowest price. They achieve this by 

dispensing with certain services in the hotel, such as restaurants (meals 

and bar service), and which are offered in neighbouring establishments.  

 

They are located in places with easy connection to the metro and bus stops 

in each city. 

 

All rooms are equipped with deluxe beds, job desk, air conditioning and 

heating, flat-screen TV with satellite channels, free Wi-Fi, parquet flooring 

and a fully equipped private bathroom. 

 

In addition, each hotel has the following services: 24 hours reception; free 

Wi-Fi; keep the bags; room service; deluxe family room; tourist 

information; shuttle service (additional charge), airport shuttle (additional 

charge); beach towel rental; sale of tickets for shows and football matches. 

 

 
 

All of them offer breakfast service in cafes and bars near each 

establishment. 
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Competitive advantages 

 

• Strategic positioning of the hotel chain. 

The name “BESTPRICE” itself is a very direct and clear positioning 

of the hotels in the potential client’s perception, as they check when 

becoming effective clients. 

 

• Speed in decision making. 

As the management is composed of a very experienced and short 

team, any decision in real time is made and implemented, without 

delay. 

 

• Management team: talent and business experience. 

As reflected in this document, the managers of the Company have 

a very rich experience in management. 

 

• Powerful management tools. 

The Company is very experienced in digital marketing and 

communication skills, both of which are key components of the 

commercial success of any hotel chain. 

 

• Construction of new hotel establishments with lower investment 

compared to the competition. 

One key driver of the growth strategy is to save the maximum 

capital expenditure in any new hotel addressed, as shown on the 

current operated ones. 

 

• High profitability derived from the high occupancy and the lower 

investment and very light cost structure. 

The combination of low-cost strategy and high communication and 

digital marketing skills (i.e., commercial success) reflects on high 

occupancy and therefore revenues and profitability. 
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3.6.2 Hotel BESTPRICE Diagonal 

 

This hotel, launched in 2014, is the Company's 

first. It is located in Barcelona, specifically on 

Avenida Diagonal 70, one of the main arteries 

of the city. It has good connections to the city 

centre (8 minutes by metro) and to the beach (5 

minutes walking). 

 

It has 32 rooms and an auditorium in the 

underground floor of the establishment for 

holding company events, product and service 

presentations, training sessions and company 

conventions, with capacity for 73 people. 

 

 
 

 

Work rooms and free WI-FI in all work areas complement the event areas. 

Possibility of theming and hiring the entire Hotel, which allows the event 

to be personalized and set exclusively for the company. This allows to give 

an exclusive and unique character to the event with the consequent 

organizational success. Catering services and excursions to the city are part 

of the BESTPRICE Diagonal Hotel offer for organizing the events. 
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3.6.3 Hotel BESTPRICE Gracia 

 

The Hotel Bestprice Gracia was opened 

in 2016. It is located in Barcelona, in the 

heart of the emblematic 

neighbourhood of Gracia and typical of 

the famous architect Antoni Gaudí, 

being just a few minutes from Parc 

Güell, the Sagrada Familia, and Paseo 

de Gracia with La Pedrera and Casa 

Batlló, and 12 minutes by metro from 

the centre from the city.  

 

The hotel has 24 fully equipped rooms with their own bathroom. It also has 

meeting rooms/company events. 
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3.6.4 Hotel BESTPRICE Madrid-Alcalá 

 

The Hotel Bestprice Madrid-Alcalá was 

inaugurated in 2020. It is located in the 

technological district of San Blas in 

Madrid, just 15 minutes by metro from 

the city centre.  

 

It has a singular and avant-garde design, 

unique in its class, possibly becoming the 

best 1-star hotel in the country in terms of 

architectural urban design. 

 

This hotel, with 2,000 m² and 5 floors, has 50 rooms with private bathroom, 

meeting rooms/company events, chill out area, a rooftop pool and 

hammocks with free access for guests and, its own parking for 18 cars and 

availability of electric charge, these last two enabled for people with 

reduced mobility. 
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3.6.5 Hotel BESTPRICE Girona 

 

This hotel was opened in 2021. It is located 

on the main avenue of the city and financial 

heart, Barcelona Avenue.  

In front of the hotel is the AVE station and it 

is approximately 10 minutes from the city 

centre. 

 

The Hotel Bestprice Girona, with 2,000 m² 

and 4 floors, has 51 rooms with their own 

bathroom, private parking with availability 

of electric charge, 24-hour video surveillance 

system and enabled for people with reduced 

mobility, and luggage and bicycle storage 

service (upon request). 
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3.7 The market 

 

Introduction 

 

The tourism sector is on the rise again and the hotel sector presents 

enormous opportunities to recover to pre-crisis levels. The turnover of the 

hotel sector in Spain will reach 13,500 million euros in 2022, which is 70% 

more than in 2021 and would allow it to be around 80% of the maximum 

reached in 2019, according to the 'Hotel Establishments' Sectors study 

published by the Informa DBK Sectoral Observatory. DBK's forecasts for 

the year as a whole point to a normalization of tourist activity, both 

nationally and internationally, which will contribute to the progressive 

recovery of the hotel market. However, the deterioration of the economic 

situation, high inflation, the uncertainty caused by the war in Ukraine and 

the possible emergence of new strains of coronavirus could have a negative 

effect. 

 

In normal situations (i.e., without Covid), market expectations in Barcelona 

for the year are once again optimistic once the pandemic is over and the 

city's Gremi d'Hotelers de Barcelona (Business association made up of hotel 

establishments: hotels, hotel-apartments, hostels/pensions, as well as 

tourist apartments and dwellings for tourist use in entire buildings, in the 

city of Barcelona and its surroundings, on a provincial level) expects to 

break all records and reach 15 million overnight stays. An upward trend 

that has placed Barcelona in one of the most important tourist destinations 

in the world. Industry sources put the offer in the city of Barcelona at 434 

establishments, 34,453 rooms and 150,667 beds. 

 

In Madrid there are 301 hotels and 38,280 rooms, with only 16 hotels of 1 

category and of very low level and reputation. The opportunity to grow in 

Madrid is high and a strategic plan is contemplated to grow in new hotel 

establishments in the capital. 

 

In Girona there are only 16 hotels in the city. Both Barcelona and Madrid 

and Girona have barely gained hotel supply in the 1 and 2-star sector in the 

last 5 years, especially positioning the first two as destinations with 4-star 

hotels. 
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Despite the fact that Spanish travellers make 157 million domestic journeys 

each year, there are only 100 low-cost hotels in our country, which 

represents less than 1% of the total. This figure contrasts with 13% in the 

UK, 24% in France and 33% in North America. 

 

The Market 

 

The Spanish tourism sector continues with its recovery process after the 

Covid 19 pandemic. 

 

For the first half of 2022, it is expected that 

most of the source markets will have exceed 

the intention to travel to Spain in 2019, despite 

the economic slowdown and the rise in prices 

aggravated by the Russian invasion of 

Ukraine. This is stated in the Smart 

Observatory report, corresponding to the 

spring season of 2022, prepared by PwC and 

CEHAT2 (the Spanish Hotels & Tourism 

Lodges Confederation). 

 

The document is based on the results of the 

Smart Observatory index, which analyses the 

evolution of the hotel industry in Spain, 

making it possible to identify the trends in the 

sector for the next three months. 

 

The index is obtained through a methodological framework that includes 

the macroeconomic environment, the health situation, the variations in 

tourist flows, the sentiment of tourists in digital channels, the intention to 

travel and the future trend of demand. 

 

The analysis concludes that the outlook for the spring of 2022 is hopeful, 

with an index of 0.8 points, 2.5 times higher than that of 2021 (0.32) and 17 

points higher than last winter (0.63).  

 

 
2 www.cehat.com 

http://www.cehat.com/
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The macroeconomic environment shows how the invasion of Ukraine has 

aggravated the loss of tourists' purchasing power, which has moderated the 

decline in the number of tourists, moderated the growth of European 

countries and worsened unemployment forecasts which could exceed 2021 

levels. 

 

Likewise, the energy shortage has driven the rise in prices since the 

beginning of 2022. In addition, the increase in Covid-19 cases in some of the 

emitting countries once again puts the focus on the health situation and the 

risk of a seventh wave that impact tourism. 

 

The report identifies, through a sector retrospective, how tourist flows have 

varied in the last three months and what trends are observed. In this way, 

it points out that, during the first quarter of 

2022, Spain fell back in the recovery of the 

hotel sector -hit, initially by the omicron 

variant in January and, as of March, by the 

conflict in Ukraine-, which has translated 

into a decrease in national tourism, which 

reached the levels of 2019. On the contrary, 

the analysis indicates that international 

tourism maintains its growth supported by 

the Netherlands and minority markets. 

 

The previous edition of the report saw how 

in December 2021 the average daily price 

levels of occupied rooms (ADR) of 2019 

were equalled and a large part of the total revenues between the total rooms 

(RevPAR) was recovered. In March 2022, the ADR has increased by 7% 

compared to March 2019. For its part, the RevPAR for 2022 represents 68% 

of the RevPAR for 2019. 

 

To obtain the index, the so-called tourist sentiment has also been analysed, 

that is, the attributes and values that underlie the comments and reviews 

that tourists generate on digital channels. In this way, given the elimination 

of health restrictions, the feeling of British tourists towards Spain is boosted; 

but, nevertheless, the Spanish sentiment is affected by the rise in prices in 

these first months of the year.  
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As a last variable, the index considers the intention to travel, through future 

searches for origins and destinations carried out by tourists, in order to have 

a comparable order of magnitude between the different periods of time. 

Thus, the Company sees how, in general, the intention to travel 

internationally increases with respect to 2019 -as the sixth wave is 

overcome; as well as, specifically, the intention to travel to Spain. In this 

way, it is observed that European countries have recovered the intention to 

travel to Spain in 2019, led by the Netherlands and the Nordic countries.  

 

This is not the case of the United Kingdom, which is still far from the value 

of 2019, despite the good feeling towards Spain. Said travel intention is 

reflected in the reservations for the coming months, which slightly exceed 

those of 2019 during the same dates in all the autonomous communities, 

with the exception of Catalonia, where the recovery is being more 

moderate.  

 

However, the concern about the war in Ukraine and new waves cause some 

instability in the sector, with a percentage of cancellations higher than 2019, 

although well below the values of 2021. 

 

Competitors 

 

The analysis of the competition of the Company shows several European 

global operators, family hotels, high end hostels, and hotel chains that are 

committed to this market segment with a new branding. Below are shown 

the three main competitors identified by the Company in the current 

market: 

 

• B&B3: It is the leading and fastest growing independent hotel chain in 

the entire “Budget & Economy” sector in Europe. Founded in Brest, 

France, 30 years ago, the group today has more than 600 hotels in 14 

countries: Austria, Belgium, Brazil, Czech Republic, France, Germany, 

Hungary, Italy, the Netherlands, Poland, Portugal, Slovenia, Spain and 

Switzerland. B&B Hotels offer cosy, modern and affordable 

accommodation. This "one size fits all" concept offers both professional 

clients and tourists a combination of comfort, design and high-quality 

 
3 www.hotel-bb.com/es 
 

http://www.hotel-bb.com/es
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services at a very attractive price: comfortable beds, high-speed Wi-Fi 

and quality buffet breakfast. 

 

• Travelodge4: This is the English multinational company Travelodge 

which has more than 500 hotels, mainly in England and Ireland, 37,000 

rooms, but with debts of more than 550 million Euros, and operating 

losses of €70 million in its last fiscal year. In Spain it has 5 hotels: 2 in 

Madrid, 2 in Barcelona and 1 in Valencia. 

 
 

• IBIS5: Ibis is an international hotel chain, owned by Accor. It owns 1,137 

hotels in 65 countries, with more than 387 in France and most of the 

others in Europe. It is common to find them near industrial estates, 

airports or train stations. 

3.8 Insurance contracts 

 

The Company holds insurance policies for each of its hotels. 

 

 
 

3.9 Related party transactions 

 

All transactions carried out by the Company are carried out at market 

prices.  

 

To date, the transactions historically carried out focus on the loans and 

contributions of assets of the sole partner that have been capitalized.  

  

 
4 www.travelodge.es 
 
5 https://ibis.accor.com/espana/index.es.shtml 

http://www.travelodge.es/
https://ibis.accor.com/espana/index.es.shtml
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3.10 Organization chart 

 

The organization chart of the Company is quite simple, as shown in this 

scheme:  

 
 

  

Financial Management Commercial and Marketing Management

Marketing Support Pricing policy

Human Resources Department Hotel operations

Supplier Management

Guillermo Sánchez

Member of the Board

Daily hotel organization tasks

General Management

Óscar Sánchez

President and CEO

Juanan Sánchez

Secretary and CEO
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4 RISK FACTORS 

 

Set forth below are detailed some certain risks, uncertainties or other factors 

that may affect the Company’s future results and business development. 

4.1 RISKS ASSOCIATED WITH THE BUSINESS 

4.1.1 Cyclical sector, especially in Catalonia and Madrid 

 

The hotel sector is very sensitive to the existing political and economic-

financial environment. The revenues derived from the level of occupation 

in the rooms and their price depend, in large part, on the supply and 

demand from tourists and from business travellers, inflation, interest rates, 

the economic growth rate or legislation. 

 

If the Company’s hotel activity were to suffer a decline in demand this 

would have an impact on the profit, the financial situation, the valuation of 

the Company and the evolution of the price of the stock in the market, 

therefore. 

 

To manage such scenario, the Company uses flexible contract formulas with 

employees to assure it can adapt the structure costs to each moment. 

 

4.1.2 Risks derived from the possible fluctuation in the demand for 

rooms and their consequent decrease in the BESTPRICE 

hotels prices  

 

The Company business is based in the level of occupation of its rooms. In 

the event that clients demand in Bestprice hotels are lower than expected, 

further, to cycle reasons and compared to the competitors, and so required 

a reduction in their price, this would have a negative impact on the financial 

situation, profits, the valuation of the Company and the evolution of the 

price of the stock. 

 

Again, to manage such scenario, the Company uses flexible contract 

formulas with employees to assure it can adapt the structure costs to each 

moment. 
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4.1.3 Degree of liquidity of BESTPRICE hotels investments  

 

Real estate investments incurred and to be incurred in the future to hold the 

hotels activity, are characterized as being more illiquid than investments in 

movable property. Therefore, if the Company wants to disinvest part of 

their portfolio of real estate assets, its ability to sell may be limited in the 

short term. 

 

To mitigate such risk the Company current locations and future growth is 

addressed to locations in which the liquidity is higher. 

 

4.1.4 Risk of lack of financial resources for the Company growth 

 

For the operation of each hotel, the Company must invest initially on capex 

that mostly needs to be financed by bank loans. If such loans were not 

raised, that would impact in the growth capability of the group and 

therefore in its projections. 

 

Also, the working capital needs might increase and require discounting or 

short-term financial resources that in case of not availability could set in risk 

the activity. 

 

If bank financing is not availability, capital increase with dilution impact 

and valuation risk, should be addressed by the Company, though at the 

same time would assure the access to the financial resources needed. 

 

4.2 OPERATING RISKS 

4.2.1 Risks associated with the valuation of assets 

 

At the time of valuing the assets in the balance sheet, either furniture or real 

estate ones, BESTPRICE makes certain assumptions with which a potential 

investor many do not agree. If said subjective elements were to evolve 

negatively, the valuation of the Company's assets would be lower and could 

consequently affect the valuation of the Company and the evolution of the 

price of the stock in the market, therefore. 
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To mitigate such risk, the Company uses conservative accounting policies. 

 

4.2.2 Risk of property damage for natural disasters or caused by 

clients 

 

The Company’s properties and rented are exposed to natural disasters or 

clients bad use of the rooms or installations causing potential damages. If 

any of this damage is not insured or represents an amount greater than the 

coverage taken out, the Company would have to cover the costs of making 

the assets back operational. Were any of these risks to materialize, the costs 

would negatively affect financial statements as well as the valuation of the 

Company and the evolution of the price of the stock in the market, 

therefore. 

 

To mitigate such risk the Company makes a close advising and supervision 

of the rooms frequently. 

 

4.2.3 Geographical concentration of product and market 

 

Currently the Company has invested mainly in Catalonia (Spain), therefore 

there is a very large exposure to the region and its area as the Company 

does not grow and diversify more such geographical concentration. 

 

To mitigate this risk in the future, the Company is considering opening new 

hotels in new geographies in the future. 

 

4.2.4 Volatility in the profit and loss account and negative financial 

results, especially in the current international situation 

 

To date, the Company accumulates in the last years a high volatility both in 

the incomes and in the financial results, with a relevant negative one 

accumulated in the past. So, if these do not recover and become stable as 

the business plan foresees, it could expose the business and therefore the 

share price to a risk of high volatility. 
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Although the recent years volatility is mostly explained by Covid pandemic 

situation, in order to manage such scenario in the future, the Company uses 

flexible contract formulas to assure it can adapt the structure costs to each 

moment. 

 

4.2.5 Covid-19 pandemic situation evolution and Ukraine war 

 

As a consequence of the pandemic situation caused by Covid-19, and its 

special impact on the Spanish tourism sector, if the health situation and the 

restrictions derived from it were unexpectedly hardened or not elucidated 

in the short term, this could put into jeopardizes the visibility of the 

Company's business in the short or medium term. 

 

Also, the war in Ukraine started on first quarter of 2022, could bring more 

uncertain in case of continue in a long time or expand to other countries. 

To manage such scenario, the Company uses flexible contract formulas to 

assure it can adapt the structure costs to each moment. 

 

Tourism in the locations where BESTPRICE is based, is very affected for any 

international event as per the international composition of its users. 

 

Again, in order to manage such scenario in the future, the Company uses 

flexible contract formulas to assure it can adapt the structure costs to each 

moment. 
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4.3 LEGAL AND REGULATORY RISKS 

4.3.1 Risks related to regulatory changes in hotel activity in Spain  

 

The Company’s activities are subject to legal and regulatory provisions of a 

technical, environmental, fiscal, and commercial nature, as well as 

planning, safety, technical and consumer protection requirements, among 

others. The local, autonomic, and national administrations may impose 

sanctions for non-compliance with these standards and requirements. The 

sanctions may include, among other measures, restrictions that may limit 

the performance of certain operations by the Company. In addition, if the 

non-compliance is significant, the fines or sanctions may have a negative 

impact on the Company’s profits and financial situation. 

 

A significant change to these legal and regulatory provisions or a change 

affecting the way in which these legal and regulatory provisions are 

applied, interpreted, or met, may force the Company to change its plans, 

projections or even singular hotels viability and, therefore, assume 

additional costs, which could negatively impact the Company’s financial 

situation, profit, the valuation of the Company and the evolution of the 

price of the stock in the market, therefore. 

 

To mitigate such risk the Company is constantly aware of the legal 

framework and is advised by experts in such areas. 

 

4.3.2 Litigation risk  

 

Hoteles BESTPRICE has currently a litigation process regarding a rental 

contract due to Covid-19. The Company sued its landlord at the property of 

Hotel BESTPRICE Diagonal and obtained a precautionary measure from 

the Judge for a reduction of the rent during several months. The Company 

went back to normalcy in its payments in May 2022 and the final litigation 

process is scheduled to be judged in 2023.  

 

The Company has provisions of 200.000 € in its balance sheet, already made, 

to mitigate such risk. 
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4.3.3 Lack of liquidity for the payment of potential dividends  

 

All dividends and other distributions paid by the Company will depend on 

the existence of profits available for distribution, and sufficient cash. In 

addition, there is a risk that the Company generates profits but does not 

have sufficient cash to meet, monetarily, the dividend distribution 

requirements set out in the business plan. If the Company does not have 

sufficient cash, it may be required to cover dividends in kind or to 

implement a system of reinvesting dividends in new shares. As an 

alternative, the Company may request additional funding, which would 

increase its financial costs, reduce its capacity to ask for funding for making 

new investments and it may have an adverse material effect on the 

Company’s fussiness, financial conditions, operating results, and forecasts. 

 

5 INFORMATION CONCERNING THE OPERATION 

5.1 Registration with Euronext Access 

 

Registration procedure: Registration of shares for trading on Euronext 

Access Paris through Technical Admission. 

 

ISIN: ES0105664009  

LEI: 9598002PWJJNURRWTX49 

Euronext Ticker:  MLHBP 

Number of shares to be listed: 20,400,000 

Nominal price per share: € 0.0075 

Reference price per share: € 1 

Market capitalization: € 20,400.000 

First trading date: October, 6th, 2022 

Listing Sponsor: DCM ASESORES, DIRECCIÓN Y CONSULTORIA DE 

MERCADOS, S.L.  

Financial service: BANCO DE SABADELL, S.A. 

Central Securities Depositar: Sociedad de Gestión de los Sistemas de 

Registro, Compensación y Liquidación de Valores, S.A., (IBERCLEAR) 
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5.2 Objectives of the listing process 

 
 

 

This transaction is carried out within the framework of a procedure for 

admission to trading on the Euronext Access Market operated by Euronext 

Paris S.A., through technical admission. The proposed transaction does not 

require a visa from the Autorité des Marchés Financiers (AMF).  

 

The listing on Euronext Access will give the Company greater credibility 

among customers, suppliers and investors, allowing it to build stronger 

relationships and giving it a competitive advantage.  

 

The listing gives the Company access to a broader and more diverse 

universe of investors and an indication on how the market evaluates its 

business model. 

 

Moreover, being listed gives current shareholders and new investors access 

to a built-in liquidity event in the medium-term. 

 

5.3 Company’s share capital  

 

The Company’s share capital is reflected in the bylaws as follow: 

 

“Article 6. SHARE CAPITAL 

 The share capital is ONE HUNDRED FIFTY-THREE THOUSAND EUROS 

(EUR 153,000) divided into 20,400,000 [sic] shares with a par value of EUR 0.0075 

each numbered consecutively from 1 to 20,400,000, both inclusive, in a singles 

series, all conferring the same rights and obligations prescribed by law and in these 

Articles of Association. All shares are fully subscribed and paid up.” 
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5.4 Evolution of share capital 

 

The Company was incorporated with an initial capital of € 3,000 on July 5, 

2013 divided into 3,000 shares with a par value of 1 euro each, subscribed 

by Mr. Juanan Sánchez y Óscar Sánchez Rodríguez, 1,500 each. 

Subsequently, it increased its capital, through cash contributions, to the 

figure of € 153,000 by creating 150,000 new shares a par value of one euro 

each, subscribed by Mr. Juanan Sánchez y Óscar Sánchez Rodríguez, 75,000 

each. On December 16, 2020, the partners sold their share to companies 

owned by each of them, Mr. Juanan Sánchez sold his 76,500 shares to the 

company TOP PROSMARKET, S.L. and Mr. Óscar Sánchez sold his 76,500 

shares to the company TECHSALES VENTURES, S.L. Finally, November 

19, 2021, the general meeting decided the modification of the nominal value 

of the shares in which the social capital was divided, in such a way so from 

them it will be 0.0075 euros for each, by virtue thereof, the share capital was 

become represented by 20,400,000 shares, numbered from 1 to 20,400,000 

inclusive and 0.0075 euros each nominal value. 
 

 

 

SHAREHOLDER (€) CAPITAL SHARES DATE

Juanan Sánchez Rodríguez 1,500 1,500 July 5, 2013

Óscar Sánchez Rodríguez 1,500 1,500 July 5, 2013

Juanan Sánchez Rodríguez 75,000 75,000 June 10, 2016

Óscar Sánchez Rodríguez 75,000 75,000 June 10, 2016

TOP PROSMARKET, S.L. 76,500 76,500 December 16, 2020

TECHSALES VENTURES, S.L. 76,500 76,500 December 16, 2020

TOP PROSMARKET, S.L. 76,500 10,200,000 November 19, 2021

TECHSALES VENTURES, S.L. 76,500 10,200,000 November 19, 2021
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At the moment of the present Document, the current shareholder structure 

of the Company is therefore 50% of TOP PROSMARKET, S.L6. (10,200,00 

shares) and 50% TECHSALES VENTURES, S.L.7 (10,200,00 shares). 

 

 

 

It should be noted that on September 23, 2022, the Company's partners 

signed a lock-up commitment in the following terms: 

 

"Mr. Óscar Sánchez Rodríguez and Mr. Juanan Sánchez Rodríguez, as 

representatives of the two partners companies of the Bestprice Hotels entity, that 

are, the companies TECHSALES VENTURES, S.L. AND TOP PROSMARKET, 

S.L. hereby agree to establish a lock-up commitment regarding the shares that each 

partner owns in the Company, which will be 95% of their respective shares during 

the first six months after admission to listing on Euronext Access Paris and 

thereafter the 85% during the following six-month period”. 

 

 

 

 
6 TOP PROSMARKET, S.L.6. it is a company whose sole shareholder is Juanan Sánchez 
Rodríguez and therefore his investment vehicle in Hoteles Bestprice. 
 
7 TECHSALES VENTURES, S.L. it is a company whose sole shareholder is Óscar Sánchez 
Rodríguez and therefore his investment vehicle in Hoteles Bestprice. 
 

50%50%

TOP PROSMARKET, S.L. TECHSALES VENTURES, S.L.
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5.5 Main characteristics of the shares and general meeting rules 

5.5.1 Characteristics of the shares 

 

The characteristics of the shares are defined in the bylaws as follow: 

 

“Article 7. SHARES. 

1. The shares will be represented by book entries and must comply with the 

requirements prescribed by law. The entity in charge of keeping the accounting 

records must fulfil the requirements prescribed by the laws in force. 

 

Each share entitles its lawful owner to the status of shareholder and to all the 

attaching rights in accordance with these Articles of Association and the law and 

requires the shareholder to abide fully by these Articles of Association and all 

resolutions validly passed by the Company's management bodies.” 

 

“Article 8. SHARE TRANSFERS. 

l. Method of transfer. 

Shares are transferable in the manner and by the means prescribed in the Corporate 

Enterprises Act and supplementary provisions of law.” 

 

5.5.2 General Meeting rules 

 

Articles 10,11,12, 13, 14 and 15 of the articles of association sets out the 

operation of the general meeting: 

 

“GENERAL MEETING 

 

Article 10. The shareholders, assembled as the General Meeting, will decide by 

simple majority on the matters within the shareholders' remit. All shareholders, 

including dissenting shareholders and shareholders who did not attend the meeting, 

are subject to shareholder resolutions. The rights of withdrawal and challenge will 

be as prescribed by law. 

 

Article 11. General Meetings will be called by the management body and may be 

ordinary or special. The Ordinary General Meeting must be held during the first 

six months of each year to review corporate business, to approve the financial 

statements for the previous year, if appropriate, and to resolve on the distribution 
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of profits or allocation of losses. All meetings other than the annual ordinary 

meeting are Special General Meetings. 

 

Article 12. Ordinary and Special General Meetings will be quorate on first call 

where the shareholders in attendance, in person or by proxy, possess at least 25% 

of the subscribed share capital with the right to vote. On second call the General 

Meeting will be quorate whatever amount of share capital is in attendance. This is 

without prejudice to other requisite statutory majorities.  General Meetings will be 

convened by the Board by an announcement published on the Company's website, 

if one has been created, registered, and published in accordance with section 11 bis. 

Where the Company has not resolved to create its website or where the website has 

not yet been duly registered and published, the notice of meeting will be published 

in the Official Gazette of the Commercial Registry and in a broad circulation 

newspaper in the province where the registered office is located at least one month 

before the date scheduled for the meeting, except as provided by law for the case of 

international transfer abroad (a minimum of two months' advance notice} or any 

other case subject to a specified term. The notice of meeting will state the name of 

the Company, the date and time of the meeting on the first call to meeting, the 

agenda setting out the business to be transacted and the position of the person or 

persons calling the meeting. The date of the second call to meeting, if necessary, 

may also be stated and will be at least 24 hours after the first call. Nevertheless, 

General Meetings will be understood to have been validly convened and to be 

quorate to transact any and all business where all the share capital is present or 

represented at the meeting and the participants unanimously agree to hold the 

meeting. 

 

Article 13. The General Meeting may be attended by shareholders whose entries are 

on record in the corresponding Register of Members five days before the meeting is 

held, which may be proven by the appropriate attendance card, a certificate issued 

by any entity legally authorized to do so, or by any other legally valid means. Any 

shareholder entitled to attend a General Meeting may appoint another person to act 

as proxy at the meeting. Proxy must be issued in writing or by means of remate 

communication in accordance with the requirements established by the Board and 

must be issued specially for each General Meeting. Entitlement to be represented 

by proxy is without prejudice to the provisions of law concerning representation by 

family members and execution of general powers of attorney. Proxies are revocable 

in all cases. Proxy will be automatically revoked where the principal attends the 

General Meeting in person. The management body may call a special General 

Meeting whenever it considers doing so to be in the Company’s interest. A General 

Meeting must also be convened whenever one is requested by shareholders who hold 
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at least five percent (5%} of the share capital. The business to be transacted at the 

meeting is to be stated in the request. In that case, the General Meeting must be 

scheduled to be held within two months of the date of the relevant request to the 

directors via notary, and the directors will include the matters stated in the request 

on the agenda for the meeting. 

 

Article 14. The General Meeting may, if it sees fit, approve special rules of 

procedure for General Meetings regulating all questions and matters affecting that 

body in compliance with the law and these Articles of Association 

 

Article 15. The General Meeting will, where appropriate, be chaired by the Chair of 

the Board, and where the Chair is absent, stands aside, or leaves the General 

Meeting, by the Deputy Chair or by the Director appointed by the General Meeting 

for that purpose. To pass, shareholder resolutions will require a simple majority 

unless a qualified majority is required by law or these Articles of Association. Each 

share will entitle its holder to one vote. The minutes of the General Meeting may be 

approved by the Meeting itself after the end of the meeting or otherwise by the Chair 

and two shareholders acting as scrutineers, one on behalf of the majority and the 

other on behalf of the minority, within fifteen days. The minutes approved by either 

of these two methods will have effect from the date of approval. Certifications of the 

minutes will be issued and the resolutions will be placed on public record by the 

persons authorized to do so in accordance with the Articles of Association and the 

Commercial Registry Regulations [Reglamento del Registro Mercantil]. The 

management body may engage a Notary to draw up the minutes of the General 

Meeting and must do so whenever this is requested by shareholders who hold at 

least one per cent (1%} of the share capital five days before the meeting is held. In 

both cases, the notarized minutes will be considered-the minutes of the Meeting.” 

 

5.6 Conditions for the transfer shares 

 

The conditions for the transfer of the shares are defined in the bylaws as 

follow: 

 

“Article 8.- SHARE TRANSFERS. 

1.- Method of transfer. 

Shares are transferable in the manner and by the means prescribed in the Corporate 

Enterprises Act and supplementary provisions of law.“ 
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5.7 Scheduled date for first shareholder´s general meeting and 

first publication of earnings figures 

 

The Company will hold its first shareholder’s general meeting as a listed 

company in June 2023 although the scheduled date has not been determined 

at the time of writing. 

 

Publication of the Company’s earnings figures following the listing 

admission will be on or before May 2023. 
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6 COMPANY VALUATION 

 

6.1 Valuation methodology 

 

The valuation of the Company was agreed by the board of directors in its 

meeting held on July 11th, 2022 and was subsequently validated with an 

independent auditor of recognized prestige in Spain (ETL GLOBAL), 

resulting in a valuation decision from the board of directors of 20,400,000 € 

for the 100% of the equity. 

 

ETL GLOBAL (www.etl.es) is ranked as one of the most relevant auditor 

firms in Spain at the time of this report.  

 

Also, another auditor’s firm, AVRP Auditores, is an independent 

professional firm based in Barcelona that since its origins, more than 40 

years ago, has been providing auditing and business consulting services. 

They were appointed by the Mercantile Registry of Barcelona to value the 

share capital of the Company in its transformation into a limited company 

in the framework of its preparation to be listed on Euronext. 

 

Bestprice activity is based on the income generated by three factors: 

 

- Number of rooms offered 

- Level of occupation of such rooms 

- Price per room and period  

 

Based on this fact, the valuation method used has been the so-called 

Discounted Cash Flow (DCF) approach, based on the forecasts projected by 

the Company. Said alleged liquidation would entail the sale of all the assets 

owned by the Company and the liquidation of all its liabilities, as well as 

the consideration of all the net tax liabilities derived from the theoretical 

recognition of the capital gains on the assets and other adjustments to the 

fair value of all assets and liabilities.  

http://www.etl.es/
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6.2 Company valuation 

 

According to the resolution adopted by the board of directors of the 

Company unanimously on July 11th, 2022, the value of 100% of its shares is 

20,400,000 euros, thus reaching a valuation of 1 euro per share. 

 

Such assessment is supported by the work carried out by an independent 

firm.  

 

 

6.3 Company’s financial resources for at least twelve months after 

the first day trading 

 

The board of directors declared at their board of directors´ meeting held on 

July 11th 2022, at the Company´s registered office, that the Company has 

sufficient capital to meet all its short-term liabilities for the 12 months 

following its admission to listing on Euronext Access Paris. 

 

7 FINANCIAL INFORMATION 

 

The financial statements set out in this Information Document have been 

prepared in accordance with the accounting principles of the Spanish 

GAAP (General Accounting Plan), referred to in section 7.3, and the 

financial data that has been selected and included in it, comes from the non-

audited financial statements of the years 2021, 2020 and 2019. 

 

The financial information is available on the Company’s website: 

https://hotelesbestprice.com/ 

 

The selected financial data of the financial statements included in this 

Information Document have been translated into English from the Spanish 

version thereof, and their content appears for informational purposes. In 

case of discrepancies, the Spanish version shall prevail. 
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The financial statements for the years 2019, 2020 and 2021 are attached as 

annexes I, II and III respectively. 

 

7.1 BALANCE SHEET  

 

Below is a description of the BESTPRICE balance sheet for 2019, 2020 and 
2021, first performing a vertical analysis, stopping at a horizontal one in its 
most significant items. 

 
*Non audited financial information. 

 

Starting on the assets side, the first item is Non-Current Assets, and their 

different items. This includes: 

• Intangible Assets, which in 2019 were around the figure of €537, reaching 

in 2020 €1,621 (representing an increase of 201.86%) and falling in 2021 

to €796. They are mainly software investments. 

• The Company's Property, Plant, and Equipment (PP&E), which is the 

most significant item within the non-current assets, in 2019 it reaches € 

2,772,658, due to the Madrid hotel acquisition. And being such a high 

figure, it practically doubles in the year of the pandemic, representing an 

increase of 85%. In 2021 it decreases slightly (3.99%) to €4,942,433. 

• And finally, the Non-Current Investments, which in 2019 were €51,457, 

grew minimally in 2020, by 1.27%, reaching €52,109. It was in 2021 when 

a more pronounced increase of 18.94% was noted, reaching the figure of 

€61,980. 

Thus, considering these 3 previous items, it can be concluded that in 2020 

Non-Current Assets suffered the greatest increase (84.17%), going from 

€2,824,652 to €5,201,760. In 2021 it remained practically stable, falling by 

only 3.78% (€5,005,209). 

ASSETS 2021 Var. 21/20 2020 Var. 20/19 2019

NON-CURRENT ASSETS 5.005.209 -3,78% 5.201.760 84,16% 2.824.652

I. Intangible assets 796 - 50,89% 1.621 201,86% 537

II. Property, plant and equipment 4.942.433 - 3,99% 5.148.031 85,67% 2.772.658

V. Non-current investments 61.980 18,94% 52.109 1,27% 51.457

CURRENT ASSETS 450.706 98,35% 227.226 249,61% 64.995

I.  Inventories 7.258 12,49% 6.452 0,00% 6.452

II. Trade and other receivables 1.975 - 97,45% 77.396 2479,87% 3.000

3. Other receivables 1.975 - 97,45% 77.396 2479,87% 3.000

VI. Cash and cash equivalents 441.473 207,91% 143.377 158,14% 55.542

TOTAL ASSETS 5.455.915 0,50% 5.428.986 87,88% 2.889.646
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The current assets and their different sections are analysed below.  

• As for Inventories, both in 2020 and the previous year, the amount 

allocated to them was the same, €60,452, rising 12.49% in 2021 and 

increasing the figure to €7,258.  

• Commercial Credits as well as any other credit subscribed, in 2019 were 

limited to €3,000, which is a tiny figure when compared to 2020, where it 

reaches €77,396, which represents an increase of 2479.87%. In 2021 the 

figure stabilizes, reducing the item by -97.45% to settle at €1,975.  

• Finally, within the current assets the Company has the Cash, which in 

2019 is €55,542, the smallest figure in the comparison between the three 

years, and which is surprising compared to 2020, where it reaches 

€143,377, which in turn represents an increase of 158%. It is in the period 

of 2021 where the most remarkable figure is registered, €441,473, 

increasing, in comparison to the previous year, by 207.91%. 

Thus, taking into account the previous items, the result of current assets is 

obtained, which in 2019 was €64,995, producing an increase of 249.61% in 

2020, reaching the figure of €227,226. In 2021 this figure continues to rise to 

€450,706, with a percentage increase of 98.35%. 

 

Total Assets in 2019 is €2,889,646. The following year it experienced an 

increase of 87.88% to €5,428,986. On the contrary, in 2021, the variation is 

minimal, less than 1%, so the figure remains at €5,455,915. 
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*Non-audited financial information. 

 

It is the time to describe the liabilities of the balance sheet, where the same 

analysis process will be carried out as in the assets.  

From the point of view of the equity: 

• It can be seen that Own Funds have been increasing, going from €186,557 

in 2019 to €210,878 in 2020, increasing by 13.04%. In the 2021 financial 

year they increase even more, growing by 64.97% and with an amount of 

€347,877.  

• The Share Capital has not experienced any variation over these 3 years, 

given that no capital increases have been made, the figure being €153,000.  

• Reserves, which stood at 23,417 euros in 2019, increased by 65.94% in 

2020, remaining unchanged in the 2021 period. 

• Retained Profits and Losses remained unchanged in the three periods 

mentioned above, as the data presented only convey that in the 2021 

period, they stood at € -476.   

• Regarding the item of other owner/shareholders’ contributions, in 2019 

there were no contributions by partners or shareholders. In 2020 it 

reached a value of €500,801, decreasing in 2021 to €224,023 (-17.38%). 

EQUITY AND LIABILITIES 2021 Var. 21/20 2020 Var. 20/19 2019

A) EQUITY 347.877 64,97% 210.878 13,04% 186.557

A-1) Own funds 347.877 64,97% 210.878 13,04% 186.557

I. Capital 153.000 0,00% 153.000 0,00% 153.000

III. Reserves 33.557 0,00% 33.557 43,30% 23.417

1. Capital reserves 1.437 0,00% 1.437 65,94% 866

2. Other reserves 32.120 0,00% 32.120 42,43% 22.551

V. Retained earnings (losses) - 476.480 - - - -

VI. Other owner/shareholders' contributions 413.777 -17,38% 500.801 - -

VII. Profit/ (loss) for the year 224.023 -147,02% - 476.480 -4799,01% 10.140

B) NON-CURRENT LIABILILITIES 4.401.426 -1,37% 4.462.742 121,21% 2.017.430

II. Non-current payables 3.491.426 0,12% 3.487.372 280,12% 917.430

1. Bank borrowings 3.491.426 0,12% 3.487.372 360,27% 757.684

3.  Other non-current payables - - - - 159746

III. Non-current payables to group

companies and associates

910.000 -6,70% 975.370 -11,33% 1.100.000

C) CURRENT LIABILITIES 706.613 -6,45% 755.366 10,17% 685.659

I. Current provisions 200.000 - - - -

II. Current payables - - 66.116 - -

1. Bank borrowings - - 66.116 - -

IV.  Trade and other payables 506.613 -26,50% 689.250 0,52% 685.659

1.  Trade payables 433.140 -35,83% 674.936 4,59% 645.294

2.  Other payables 73.473 413,29% 14.314 -64,54% 40.366

TOTAL EQUITY AND LIABILITIES 5.455.915 0,50% 5.428.986 87,88% 2.889.646
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• In the 2020 financial year, the Result has been negative, mainly due to the 

health crisis caused by Covid-19, but which in 2021 has already been 

reversed, obtaining a profit of €224,023. 

Thus, after all the data that encompasses the Net Equity, the Company 

observes that in 2019 it was represented in 186,557 € but that year after year 

it was increasing, by 13.04% in 2020 up to 64.67% in 2021, resulting the 

figure of this last period in €347,877. 

 

The different items that make up non-current liabilities are detailed below. 

• Non-Current Payables stood at €917,430 in 2019, but as a result of the 

crisis caused by the pandemic, it endured a rise of 280% to reach 

€3,487,372. On the other hand, in 2021 it hardly grew, just 0.12%, 

resulting in a figure for that period of €3,491,426. The financial debt is 

fundamentally linked to the Madrid hotel financing, and to the Covid 

financing lines activated by the banks, with government support, during 

the pandemic crises. 

• From the point of view of Non-Current Payables to Group Companies 

and Associates, decreasing in 2020 by 11.33% to the figure of €975,370. In 

2021 it continues to decline, this time by 6.70% to €910,000. 

Non-current liabilities are defined as follows: in 2019 the figure reached 

€2,017,430, which increased by 121.21% in 2020, reaching € 4,462,742. It is in 

2021 when this figure is reduced very slightly, by 1.37%, leaving as a result 

of the period about €4,401,426. 

 

Finally, current liabilities are analysed, which in 2019 amounted to 

€685,659, 10% less than in 2020, when the figure was €755,366. In 2021 it 

decreases by 6.45% to leave the figure at around €706,613.  

Within current liabilities the Company sees the following section:  

• In 2019 and 2020 no provision was made. In contrast, in the 2021 financial 

year, the Current Provisions were €200,000. 

• With respect to Current Payables, only in the 2020 financial year there 

were bank borrowings, which amounted to €66,116.  

• Finally, the item of Trade and Other Payables is detailed, formed in turn 

by trade payables and other payables. In 2019, its figure was €685,659, 
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and in 2020 it suffered a minimal increase of 0.52%, remaining at 

€689,250. On the contrary, in 2021 it fell to €506,613 (26.50% compared to 

the previous year), mainly due to the decrease in trade creditors. 

Finally, the total amount of Assets and Equity and Liabilities is €2,889,646 

for the year 2019, experiencing a substantial increase for the year 2020 of 

87.88%, reaching the figure of €5,428,986. For the year 2021 the result was 

€5,455,915, with an imperceptible increase of 0.50%. 

 

7.2 INCOME STATEMENT  

 

The Company’s key figures are presented below: 

 

 
*Non audited financial information. 

 

Below is a breakdown of the profit and loss account for the years 2019, 2020 

and 2021 of BESTPRICE, performing a vertical analysis, and stopping in a 

horizontal one on the most representative items of the account, in order to 

understand its financial strength.  

 

• In the 2019 financial year, the Company obtained Revenues of 

€1,555,084. On the contrary, in 2020, sales decreased considerably to the 
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figure of €395,384, due to the health crisis caused by the coronavirus, and 

which led to an economic crisis that affected all sectors. However, in 

2021, the Company managed to recover, even exceeding the figures for 

2019 and reaching sales of almost 2 million euros. 

 

• The second piece of data to comment on would be that corresponding to 

Supplies, in this way, making the analysis of variations from the oldest 

to the last closed period, the Company sees that in 2019 the figure was - 

€47,187. In the following period the figure recovered slightly to - €23,473, 

representing a percentage variation of 49.74%. Finally, it is necessary to 

look at the period of 2021, where the figure fell again to - €74,893, 

representing a percentage of variation with respect to the previous 

period of 219.06%. 

 

• This is followed by other Operating Income; in 2020 the figure was €643, 

which only represented 21.32% of what was obtained in the period of 

2019, €3,016. It is in 2021 when there is a drastic rise and €198,881 is 

obtained, setting the variation between the last two periods at 30830.17%. 

 

• Regarding Personnel Expenses, which in 2019 reached the figure of -

€523,284, a variation of 59.50% can be seen with respect to the 2020 

period, as the figure dropped to -€311,338. In 2021, personnel expenses 

increased again, reaching -€634,627, doubling the expense made in 2020, 

due to the greater volume of work, after the relaxation of restrictions, 

which caused an increase in hiring. 

 

• The same occurs with the item of other Operating Expenses, which is in 

2021 when its figure increases again, this time at levels higher than those 

of the 2019 period, -€987,626, and with an increasing rate of variation up 

to 109.44%. 

 

• The section on changes in Depreciation and Amortization of Non-

Current Assets varies as follows in the different periods; in 2019 it is - 

€172,060 which, looking at the subsequent year, is 62 % more 

expenditure, as in 2020 this figure declined to - €106,699. In 2021 the 

figure stands at - €310,662, which is almost 3 times the amount spent in 

2020. 
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• The Company comes to the section of Other Gains and Losses within the 

account; going back to 2019 we note that they stood at €1,538. In 2020 this 

figure stood at €67,416, representing a variation with respect to the 

previous period described of 4383.36%. The figure continued to grow in 

the period of 2021, reaching €127,097 and increasing the rate compared 

to the previous period by 88.53%. 

 

Next, the operating result is described, performing both a vertical and 

horizontal analysis. In 2019 the figure was €21,245, which represented 1.37% 

of the total income for that period. In 2020, the pandemic year, the figure 

dropped to -€449,630, representing -113.72% of the income for that year, and 

representing a variation with respect to the 2019 period of -2216.40 %. This 

figure recovered in 2021 to €284,646, representing 14.47% of total income, 

and with a variation of -163.31%, which despite being negative is a 

remarkable recovery from the previous period. 

 

• Within the Financial Result, the item that has undergone variations 

has been that of Financial Costs. If you look at the 2019 period, you 

see the lowest expenses of the 3 periods to be analysed, with the 

figure standing at -€8,698. Expenditure in the 2020 period rises 

slightly to -€26,851, representing 308.70% more than in the 

immediately preceding period. It is in 2021 when these expenses 

increase the most, rising to -€60,623 and representing a variation 

with respect to 2020 of 125.78%. The net financial income and the 

corresponding expenditure are around similar figures, both in 

absolute and percentage terms. It is in 2019 that the figure stands at 

-€8,704, increasing by 208.48% in 2020. In this last-mentioned period, 

the figure of -€26,850 contrasted with the figure obtained in 2021 of -

€60,623, with a variation of 125.78% between the two. 

 

Profit Before Tax, that is EBIT (earnings before interest and taxes), is 

analysed below. The remaining profit from the above operations is as 

follows; in 2019 it stands at €12,542, 3899 % more than in the pandemic year, 

which fell to -€476,480. It is in 2021 when we see a significant rise in the 

figures, despite the decrease in the percentage of variation due to the 

recovery of the previous period, adjusting to -147.02%, in relation to the 

€224,023 obtained. As can be seen, 2019 is the only year in which the taxes 

that the Company's activity incurs are represented, with a figure of -€2,401.  
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Thus, the Result for the year 2021, compared to the two immediately 

subsequent periods, is represented by €10,140 in the year 2019, which is 

equivalent to only 0.65% of income, being 4799% more than in the following 

period, which decreased due to the impact of Covid-19, as well as the state 

policies or its containment, down to -€476,480, and this in turn was -120.51% 

of the revenues. Finally, with reference to the last accounting period, profits 

amounted to €224,023, this time representing a positive 11.39% of total 

revenues. 

 

7.3 UPDATED FINANCIAL INFORMATION CLOSE TO THE 

DATE OF THE INFORMATION DOCUMENT 

 

In order to provide with updated financial information close to the date of 

incorporation of the Company, the Balance Sheet and Profit and Loss 

Statement as of June 30, 2022, are detailed below. The information detailed 

below is not audited information and has not been subject to review by an 

independent expert. 

 

7.3.1 Balance Sheet 

 

 

 
 

During the first 6 months of 2022 the Assets of the Company grew a 6% 

since the 2021 year end, mostly derived from the treasury increase. 

ASSETS 30/06/2022*

NON-CURRENT ASSETS 4.831.630

I. Intangible assets 387

II. Property, plant and equipment 4.764.276

V. Non-current investments 66.968

CURRENT ASSETS 978.833

I.  Inventories 7.258

II. Trade and other receivables 73.858

3. Other receivables 73.858

VI. Cash and cash equivalents 897.717

TOTAL ASSETS 5.810.464

Balance Sheet
(Amount expressed in euros)

*Correspond to the period starting on 1 January 2022 and ending on 30 June 2022.
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Regarding the total equity and liabilities, the increase comes mainly from 

the good behaviour of the results by June the 30th 2022. 

7.3.2 Income Statement 

 

 

EQUITY AND LIABILITIES 30/06/22*

A) EQUITY 814.300

A-1) Own funds 814.300

I. Capital 153.000

III. Reserves 33.557

1. Capital reserves 1.437

2. Other reserves 32.120

V. Retained earnings (losses) -252.457

VI. Other owner/shareholders' contributions 293.877

VII. Profit/ (loss) for the year 586.323

B) NON-CURRENT LIABILILITIES 4.319.288

II. Non-current payables 3.409.788

1. Bank borrowings 3.409.788

3.  Other non-current payables -

III. Non-current payables to group

companies and associates
909.500

C) CURRENT LIABILITIES 676.876

I. Current provisions 200.000

II. Current payables -

1. Bank borrowings -

IV.  Trade and other payables 476.876

1.  Trade payables 293.624

2.  Other payables 183.253

TOTAL EQUITY AND LIABILITIES 5.810.464

*Correspond to the period starting on 1 January 2022 and ending on 30 June 2022.
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The first half of the year the business, either the sales or the profit, is having 

a strong recovery and positive evolution. The monthly evolution of the 

income statement is disclosed below. 

 

 
 

As previously remarked,  this first semester, a clear improvement of the 

company can be seen compared to the two previous years (2020 and 2021), 

1. Revenue 1.913.266

4. Supplies -54.328

5. Other operating income 8.758

6. Personnel expenses -468.775

7. Other operating expenses -677.844

8. Amortization and depreciation changes on non-

current assest

-184.315

12. Other gain/ (losses) 77.554

A)  PROFIT/ (LOSS) FROM OPERATIONS 614.315

(% s/revenue) 32,11%

13. Finance income -

14. Finance costs -27.992

B)  NET FINANCE INCOME/ (EXPENSE) -27.992

C)  PROFIT/ (LOSS) BEFORE TAX 586.323

19. Income tax -

D)  PROFIT/ (LOSS) FOR THE YEAR 586.323

(% s/revenue) 30,65%

*Correspond to the period starting on 1 January 2022 and ending on 30 June 2022.

P&L (€) 30/06/22*

January February March April May June

1. Revenue 181.674 233.216 274.915 352.992 419.256 451.212
4. Supplies -7.243 -5.973 -8.473 -10.404 -10.580 -11.655
5. Other operating income - - - 208 - 8.550
6. Personnel expenses -61.876 -77.689 -82.917 -82.379 -81.654 -82.262
7. Other operating expenses -90.016 -59.015 -136.349 -118.315 -166.970 -107.179
8. Amortization and depreciation changes on non-

current assest
- - -92.014 - - -92.301

12. Other gain/ (losses) 81.516 90 410 - 464 -4.926
A)  PROFIT/ (LOSS) FROM OPERATIONS 104.056 90.629 -44.429 142.103 160.516 161.440

(% s/revenue) 57,28% 38,86% -16,16% 40,26% 38,29% 35,78%

13. Finance income - - - - - -

14. Finance costs -4.136 -4.260 -4.674 -4.722 -5.005 -5.194

B)  NET FINANCE INCOME/ (EXPENSE) -4.136 -4.260 -4.674 -4.722 -5.005 -5.194

C)  PROFIT/ (LOSS) BEFORE TAX 99.920 86.369 -49.103 137.381 155.510 156.246

19. Income tax - - - - - -

D)  PROFIT/ (LOSS) FOR THE YEAR 99.920 86.369 -49.103 137.381 155.510 156.246

(% s/revenue) 55,00% 37,03% -17,86% 38,92% 37,09% 34,63%

P&L (€)
2022*

*Correspond to the period starting on 1 January 2022 and ending on 30 June 2022.
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especially from March 2022, when the restriction measures imposed to curb 

Covid-19 were relaxed. 

7.4 PRINCIPLES, RULES, AND ACCOUNTING METHODS 

 

The financial statements corresponding to the last fiscal year ended 

December 31 2021, were restated by the one who was then sole 

administrator of the Company (currently a member of the Board of 

Directors) in accordance with the regulatory financial information 

framework applicable to the Company, which consists of: 

 

a) The Spanish Commercial Code and the remaining commercial 

legislation. 

 

b) The Spanish General Accounting Plan approved by Royal Decree 

1514/2007, of 16 November 2007 and by the Rules for the 

Formulation of the Consolidated Annual Accounts approved by 

Royal Decree 1159/2010, of 17 September 2010 and Royal Decree 

602/2016, of 16 December 2016 and the sectorial adaptation to real 

estate companies. 

 

c) The mandatory standards approved by the Spanish Accounting and 

Auditing Institute for the execution of the General Accounting Plan 

and its complementary standards. 

 

d) The rest of the applicable Spanish accounting legislation in a way 

that shows the faithful image of the Group’s net worth, financial 

situation, the results of its operations, changes in shareholders' 

equity and cash flow, corresponding to the annual period ending on 

31 December 2021. 
 

 

7.5 SCHEDULED DATE FOR FIRST PUBLICATION OF 

EARNINGS FIGURES 

 

After the listing admission, the company expects to publish the financial 

statements as of 31/12/22, in the second half of April  2023. The specific 

date has not been determined at the time of writing this document.  
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8 LISTING SPONSOR 

 

 

DCM ASESORES, DIRECCIÓN Y CONSULTORIA DE MERCADOS, S.L. 

 

Address: Finca Las Cadenas, Ctra. Nacional VI, Km 586. San Pedro de Nós, 

15176 Oleiros A Coruña. Spain 

 

Telephone:  +34 881 896 049 

 

Web: www.dcmasesores.es 

 

Granted date as a Listing Sponsor: May 20th, 2020 

 

We declare that, to the best of our knowledge, the information provided in 

the Information Document is accurate and that, to the best of our 

knowledge, the Information Document is not subject to any [material] 

omissions, and that all relevant information is included in the Information 

Document.  

 

The Listing Sponsor is responsible, under the terms and for the purposes of 

the provisions of the respective Euronext Access regulation, for the 

provision of the assistance services provided therein, with the view to assist 

and guide Hoteles Bestprice S.A. in respect of the initial admission to 

trading of its shares. 

 

 

  

http://www.dcmasesores.es/
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9 ANNEXES 

 

9.1 ANNEX I: Financial statements 2019 (non-audited) 

 

 

9.2 ANNEX II: Financial statements 2020 (non-audited) 

 

 

9.3 ANNEX III: Financial statements 2021 (non-audited) 

 

 

9.4 ANNEX IV: Detail of the current Hotels BESTPRICE 

 





























































































































































































 

 

 

 

 

ANNEX IV. Detail of the current Hotels BESTPRICE 

 

Hotels BESTPRICE is a new hotel chain that breaks into the hospitality 

industry with an innovative, unique, exclusive, and very attractive concept, 

both for its guests, in terms of value for money, and for the investment 

community, due to the high rates of return obtained. 

The chain currently has four hotel establishments in operation, two in 

Barcelona, one in Madrid and the last one in the city of Girona. 

 

 

 

BESTPRICE began its journey in 2014 with the opening of its first 

establishment, the Hotel BESTPRICE Diagonal in the heart of Barcelona. 

Subsequently, the BESTPRICE Gracia, also in Barcelona, the Hotel 

BESTPRICE Alcalá located in Madrid, and finally the Hotel BESTPRICE 

Girona have joined the chain. 

 

The company differs from other hotel chains because it offers a new concept 

of stay for its guests, betting on maximum comfort with quality 

accommodation at the lowest possible price. Both in Madrid and Barcelona, 

it has reached the first position of recommended hotels in the "Low Cost" or 

"1 star" category.  

 

BESTPRICE, which has an average occupancy rate of 98%, offers facilities 

with a modern design and an agile and personalized service. All rooms are 

equipped with Deluxe beds, air conditioning and heating, flat screen TV 

with satellite channels, free Wi-Fi, parquet flooring and fully equipped 

private bathroom. 

 



As already indicated in previous paragraphs, Hotels BESTPRICE is 

dedicated to the hospitality sector, offering a unique and innovative concept 

of customer service. 

 

 

 

Its business model consists of offering modern, avant-garde, comfortable 

and welcoming accommodation, prioritizing rest itself and taking care of 

every detail of the rooms. One of its key points is order and cleanliness, 

obtaining higher ratings than those of 4-star hotels. 

 

The hotels are urban and are located in places 

with easy access to Metro and bus stops. Each 

of the chain's hotels also has agreements with 

nearby establishments supporting the 

economy of proximity and the environment 

where they are located. In this way they can 

offer any type of service that guests may need. 

The most common is the restoration so 

BESTPRICE Hotels offers all its customers 

breakfast service when booking 

accommodation. 

 

 

 



BESTPRICE Hotels have a 24-hour reception team to attend to guests' 

needs at all the time. This point is crucial in the quality policy of BESTPRICE 

Hotels and helps to maximize the relationship with its client-guests. 

 

 

 

Each BESTPRICE Hotel offers the following services to its guests: 

• 24-hour front desk. 

• WI-FI. 

• Luggage storage. 

• Room service. 

• Meeting rooms / corporate events (BESTPRICE Madrid and 

BESTPRICE Gracia). 

• Auditorium for company presentations with capacity for 73 people 

(BESTPRICE Diagonal). 

• Deluxe Family Room. 

• Tourist information. 

• Airport transfer service. 

• Beach towel rental. 

• Ticket sales for shows and soccer games. 

 

 



 

BESTPRICE has closed agreements with the most demanded cross-selling 

services for the generation of net commissions for its hotels, thus 

contributing to the increase in RevPar and the profitability of each hotel 

establishment without reducing the cost of operations. These are 

transactions that generate direct benefits at no cost. 

 

Likewise, exquisite communication is maintained with guests to make their 

stay an unforgettable, beneficial, and profitable experience. The reception 

team serves as a guide to all the events and activities that may take place in 

the city throughout the guest's stay. 

 

 
 

The goal is to offer guests an experience of maximum comfort in each room 

with the best advice about the city to make the stay as profitable as possible. 

Each client receives a personalized treatment. 

 

In addition, BESTPRICE has agreements to attract companies and 

institutions close to each establishment offering special rates and conditions 

for their stay and organization of events. 

 

The chain has four establishments in operation: 

 

 

 

 

 

 

 

 



 

• Hotel BESTPRICE Diagonal 

 

It is located on Avenida Diagonal 70, the main artery of the city and 8 

minutes by subway from downtown. 

 

 
 

Hotel BESTPRICE Diagonal features modern-style décor and is a 5-minute 

walk from Diagonal Mar Park and 100 meters from Selva de Mar Metro 

Station. This accommodation provides free Wi-Fi connection in all areas. 

 

The air-conditioned rooms feature a flat-screen satellite TV. The modern 

private bathroom has a shower and toiletries. There is also a safe. 

 

This hotel is a 5-minute walk from several restaurants and bars and 200 

meters from the Diagonal Mar shopping centre and the CCIB convention 

centre. 

 

The Hotel BESTPRICE Diagonal has a tour desk and provides a ticket 

service. Car and bicycle rental services are available. 

 

The Hotel BESTPRICE Diagonal has a magnificent auditorium in the 

subway floor of the establishment for holding company events, product and 

service presentations, training sessions and company conventions. The 

facilities are equipped with the latest technology in audio-visual media and 

presentations, and, also it has a theatre for more than 80 people, making it 

easy for the event to be a success. In addition, they offer catering services 

for the event, as well as transportation for participants to restaurants, 

airport, organized excursions, etc. 

 

Work rooms and WI-FI in all work areas complement the theatre areas. 

Possibility of theming and hiring the entire hotel, which allows the event to 



be personalized and set exclusively for the company. This allows to give an 

exclusive and unique character to the event with the consequent 

organizational success. Catering services and excursions to the city are part 

of the offer of Hotel BESTPRICE Diagonal for the organization of events. 

 

 

 
 

The Hotel BESTPRICE Diagonal offers 4 types of accommodation: 

 

➢ Deluxe Double Room 

This modern and avant-garde design room has two Deluxe Single 

beds or one Deluxe Double bed, parquet flooring, air conditioning 

and heating, flat screen TV with 30 satellite channels, 300 Mb fibre 

optic Wi-Fi connection, work desk, large and comfortable bed with 

memory foam mattress, memory foam pillow and fully equipped 

private bathroom with modern shower, amenities, towels, and 

hairdryer. 

 

 

 

 

 

 

 

 



➢ Deluxe Single Room 

This modern and avant-garde design room has a Deluxe Single bed 

(100×200), parquet floor, air conditioning and heating, flat screen TV 

with 30 satellite channels, 300 Mb fibre optic Wi-Fi connection, work 

desk, large and comfortable bed with memory foam mattress, 

viscoelastic pillow, and completely private bathroom, equipped with 

modern shower, amenities, towels of high grammage and hairdryer. 

 

 

➢ Deluxe Family Room 

This modern and avant-garde design room has an Imperial Deluxe 

bed (200×200) and two Deluxe Single beds (100×200), parquet 

flooring, air conditioning and heating, flat screen TV with 30 satellite 

channels, 300 Mb fibre optic Wi-Fi connection, work desk, large and 

comfortable bed with memory foam mattress, memory foam pillow 

and fully equipped private bathroom with modern shower, 

amenities, towels, and hairdryer. 

 

 

 

 

 

 

 

 

 

 

 

 

➢ Superior Family Room 

This modern and avant-garde design room has an Imperial Deluxe 

bed (200×200), two Deluxe Single beds (100×200) and a single bed 

(80×180), parquet floor, air conditioning and heating, flat screen TV 

with 30 satellite channels, Wi-Fi connection to 300 Mb fibre optic, 

work desk, large and comfortable bed with memory foam mattress, 

memory foam pillow and fully equipped private bathroom with 

modern shower, amenities, towels, and hairdryer. 

 

 

 

 



 

• Hotel BESTPRICE Gracia 

 

The Hotel BESTPRICE Gracia is located in the Gracia district of Barcelona, 

450 meters from Joanic Metro Station. The accommodation offers modern 

rooms with air conditioning and Wi-Fi. 

The rooms include a flat-screen satellite TV and a private bathroom with 

toiletries and a hairdryer. 

The accommodation has a 24-hour reception with tourist information 

service. and luggage storage. Breakfast is served in a cafeteria located in 

front of the hotel. 

In the surrounding area there are numerous restaurants, bars, and stores. 

In addition, the hotel is a 20-minute walk from Park Güell and a 20-minute 

Metro ride from the centre of Barcelona. 

 

 
 

 
 

 

The Hotel BESTPRICE Gracia offers 6 types of accommodation: 

 

➢ Deluxe Double Room 

This modern and avant-garde design room has two Deluxe Single 

beds or one Deluxe Double bed, parquet flooring, air conditioning 

and heating, flat screen TV with 30 satellite channels, 300 Mb fibre 

optic Wi-Fi connection, work desk, large and comfortable bed with 

memory foam mattress, memory foam pillow and fully equipped 

private bathroom with modern shower, amenities, towels, and 

hairdryer. 

 



➢ Deluxe Single Room 

This modern and avant-garde design room has a Deluxe Single bed 

(100×200), parquet floor, air conditioning and heating, flat screen TV 

with 30 satellite channels, 300 Mb fibre optic Wi-Fi connection, work 

desk, large and comfortable bed with memory foam mattress, 

memory foam pillow and fully equipped private bathroom with 

modern shower, amenities, towels, and hairdryer. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

➢ Deluxe Family Room 

This modern and avant-garde design room has an Imperial Deluxe 

bed (200×200) and two Deluxe Single beds (100×200), parquet 

flooring, air conditioning and heating, flat screen TV with 30 satellite 

channels, 300 Mb fibre optic Wi-Fi connection, work desk, large and 

comfortable bed with memory foam mattress, memory foam pillow 

and bathroom completely private, equipped with modern shower, 

amenities, towels of high grammage and hair dryer. 

 

 

 

 

 

 



➢ Superior Family Room 

This modern and avant-garde design room has an Imperial Deluxe 

bed (200×200), two Deluxe Single beds (100×200) and a single bed 

(80×180), parquet floor, air conditioning and heating, flat screen TV 

with 30 satellite channels, Wi-Fi connection to 300 Mb fibre optic, 

work desk, large and comfortable bed with memory foam mattress, 

memory foam pillow and fully equipped private bathroom with 

modern shower, amenities, towels, and hairdryer. 

 

 

➢ Deluxe Triple Room 

This modern and avant-garde design room has an Imperial Deluxe 

bed (200×200) and a Deluxe Single bed (80x180), parquet floor, air 

conditioning and heating, flat screen TV with 30 satellite channels, 

300 Mb fibre optic Wi-Fi connection, work desk, large and 

comfortable bed with memory foam mattress, memory foam pillow 

and fully equipped private bathroom with modern shower, 

amenities, towels, and hairdryer. 

 

 

➢ Basic Family Room 

This modern and avant-garde design room has two Deluxe Double 

beds (135×200), parquet flooring, air conditioning and heating, flat 

screen TV with 30 satellite channels, 300 Mb fibre optic Wi-Fi 

connection, work desk, large and comfortable bed with memory 

foam mattress, memory foam pillow and fully equipped private 

bathroom with modern shower, amenities, towels, and hairdryer. 

 
 
 



 

• Hotel BESTPRICE Alcalá 

 

Hotel BESTPRICE Alcalá is located in the technological district of San Blas 

in Madrid, just 15 minutes by Metro from the city centre. Of singular design, 

avant-garde and unique in its class, standing possibly as the best 1-star hotel 

in the country in terms of architectural urban design. The hotel has 50 

rooms, a rooftop swimming pool, its own parking for 18 cars (electric 

charging) and 24-hour reception with receptionist (airport transfer, WAKE 

UP service, Chill Out area for customers and display of drinks and snacks). 

 

 

 

 
 

 

 

The BESTPRICE Alcalá Hotel has 4 types of rooms: 

 

 

➢ Deluxe Double Room 

This modern and avant-garde design room has two Deluxe Single 

beds or one Deluxe Double bed, parquet flooring, air conditioning 

and heating, flat screen TV with 30 satellite channels, 300 Mb fibre 

optic Wi-Fi connection, work desk, large and comfortable bed with 

memory foam mattress, memory foam pillow and fully equipped 

private bathroom with modern shower, amenities, towels, and 

hairdryer. 

 

 



 

 

 

 

 

 

 

 

➢ Deluxe Single Room 

This modern and avant-garde design room has a Deluxe Single bed 

(100×200), parquet floor, air conditioning and heating, flat screen TV 

with 30 satellite channels, 300 Mb fibre optic Wi-Fi connection, work 

desk, large and comfortable bed with memory foam mattress, 

memory foam pillow and fully equipped private bathroom with 

modern shower, amenities, towels, and hairdryer. 

 

 

 

➢ Deluxe Triple Room 

This room with a modern and avant-garde design, consists of a 

Deluxe Imperial bed (200×200) and a Deluxe Single bed (80×180), 

parquet floor, air conditioning, heating, and air conditioning. 

The rooms are equipped with air conditioning and heating, flat 

screen TV with 30 satellite channels, 300 Mb fibre optic Wi-Fi 

connection, work desk, large and comfortable bed with viscoelastic 

and memory foam mattress, viscoelastic pillow and fully equipped 

private bathroom with modern shower, amenities, towels, and 

hairdryer. 

 

 

➢ Deluxe Double Room + 2 Extra Beds 

This modern and avant-garde design room has an Imperial Deluxe 

bed (200×200) and two extra Deluxe beds (100×200), parquet 

flooring, air conditioning and heating, flat screen TV with 30 satellite 



channels, 300 Mb fibre optic Wi-Fi connection, work desk, large and 

comfortable bed with memory foam mattress, memory foam pillow 

and fully equipped private bathroom with modern shower, 

amenities, towels, and hairdryer. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

• Hotel BESTPRICE Girona 

 

This hotel is located opposite the AVE station of the city of Girona and just 

10 minutes’ walk from the centre. Located in the main avenue of the city 

and financial heart, Barcelona Avenue. 

 

The hotel has 51 rooms, 24-hour reception with receptionist (airport 

transfer, WAKE UP service, luggage and bicycle locker service, drinks and 

snacks display, airport shuttle service) and private parking with charging 

points for electric vehicles. 

 

The Hotel BESTPRICE Girona offers 5 types of accommodation: 

 



➢ Deluxe Double Room 

This modern and avant-garde design room has two Deluxe Single 

beds or one Deluxe Double bed, parquet flooring, air conditioning 

and heating, flat screen TV with 30 satellite channels, 300 Mb fibre 

optic Wi-Fi connection, work desk, large and comfortable bed with 

memory foam mattress, memory foam pillow and fully equipped 

private bathroom, equipped with modern shower, amenities, towels 

of high grammage and hairdryer. 

 

 

 

 

 

 

 

 

 

➢ Deluxe Single Room 

This modern and avant-garde design room has a Deluxe Single bed 

(100×200), parquet floor, air conditioning and heating, flat screen TV 

with 30 satellite channels, 300 Mb fibre optic Wi-Fi connection, work 

desk, large and comfortable bed with memory foam mattress, 

memory foam pillow and fully equipped private bathroom with 

modern shower, amenities, towels, and hairdryer. 

 

➢ Deluxe Family Room 

This modern and avant-garde design room has an Imperial Deluxe 

bed (200×200) and two Deluxe Single beds (100×200), parquet 

flooring, air conditioning and heating, flat screen TV with 30 satellite 

channels, 300 Mb fibre optic Wi-Fi connection, work desk, large and 

comfortable bed with memory foam mattress, memory foam pillow 

and fully equipped private bathroom with modern shower, 

amenities, towels, and hairdryer. 

 

➢ Superior Family Room 

This modern and avant-garde design room has an Imperial Deluxe 

bed (200×200), two Deluxe Single beds (100×200) and a single bed 

(80×180), parquet floor, air conditioning and heating, flat screen TV 



with 30 satellite channels, Wi-Fi connection to 300 Mb fibre optic, 

work desk, large and comfortable bed with memory foam mattress, 

memory foam pillow and fully equipped private bathroom with 

modern shower, amenities, towels, and hairdryer. 

 

➢ Deluxe Triple Room 

This modern and avant-garde design room has an Imperial Deluxe 

bed (200×200) and a Deluxe Single bed (80x180), parquet floor, air 

conditioning and heating, flat screen TV with 30 satellite channels, 

300 Mb fibre optic Wi-Fi connection, work desk, large and 

comfortable bed with memory foam mattress, memory foam pillow 

and fully equipped private bathroom with modern shower, 

amenities, towels, and hairdryer. 

 

 





 

 

 

 


